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Introduction

The purpose of these guidelines

These guidelines serve as an introduction to the different methods of
communicating product information to the consumer. They are designed to
work in conjunction with existing ALDI brand frameworks (for example, White
Mill or Just Organic) and 3rd party guidelines (MSC, Fairtrade, Rainforest Alliance
etc) to deliver a clear and consistent approach to packaging artwork.

All other guidelines referred to this in document are available for download from
ALDI's Brand Manager Website: www.aldibrandmanager.com

Version10 October2023
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Version History

21 Guidelines reformatted to new layout, March 2020

2.2 Link now supplied for the HSR Style Guide / updates
to Camp Quality information

2.3 Updates to 2. Front of Pack Nutrition Labelling &
Responsibly Sourced fish logo

2.4 Update to the Rainforest Alliance Logo / Front of
Pack Labelling Policy / Responsibly Sourced logo /
Addition of barcode quick guide page

3 Overall Update
4 QOverall Update
5 Overall Update

6 Overall Update
7  Overall Update
8 Updatetoingredients example, sec3.1
9 Overall Update
10 Overall Update

Version10 October2023
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Typefaces

Helvetica Neue 55 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 1234567890

Helvetica Neue 75 Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 1234567890

Helvetica Neue 85 Heavy
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 1234567890

Helvetica Neue 95 Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 1234567890

Helvetica Neue 56 Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 1234567890
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Corporate Brands and Devices

Some brands are preferred for the use of certain product
types or for particular promotions, regardless of the category

Specially Selected Discretionary brandi The appl_ication of a br_and to prodgcts_vvithin scope is
prescribed within the respective brand guideline/framework.
Oh So Natural Foods For brands included, see table left.
Oh So Natural Wholefoods L . .
0h So Natural Superfoods . Some bran‘d guidelines include ‘dewce;' or ‘callouts” for
Required product claims or features that are prescribed for use on all

Oh So Natural Organic
Kids Oh So Natural
Oh So Natural Gluten Free

ALDI brands, irrespective of the brand used. Refer to ‘Front of
Pack’in this MAG.

If a prescribed brand, ‘device or ‘callout’ is felt unsuitable for

Earth Grown Required , , o
a product, exemption from the respective Brand Guardian is
required.
For further details, please refer to 070202 Brand Guardian
Responsibilities in the ALDI AU National Buying Training
Manual.
Version10 October 2023 \Y
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1 - Front of Pack

Introduction

The front of pack includes, but is not limited to, brand, product
BRAND LOGO title, secondary product descriptions / additional marketing
information, images and graphics, Trade Measurement
Statement and Health Star Rating or DI/RDI discs.

PRODUCT TITLE s ogo

' 2. Producttitle.
Secondary descriptor roduct title
3. Secondary descriptor.

4. Productimagery.
5. Product claims.
6. Health Star Rating.

7. Trade measurement statement.

soURCEO * ™

-NO-  -NO-
” ARTIFICIAL ARTIFICIAL OODDkJ ODg ODg ﬂllcmg Dng
’ COLOURS FLAVOURS

PER 100y

Version10 October2023 1.1
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1 - Front of Pack

ALDI specific front of pack icons

99% ALDI product claim icons

FAT FREE The following icons can be used on ALDI Australia Packaging
whenadvisedthattheyareapplicableforuseintheauthorised
Final Retail Specification (FRS) in ALDI Product Portal (APP) or
Product Information Form (PIF).

When displaying Front of Pack claims, 3 options are available:
= NO = 1
ARTIFICIAL ARTIFICIAL PRESERVATIVES ADDED '
COLOURS FLAVOURS PRESERVATIVES

Use 1branded claim and up to three secondary icons.

2. Use 1 branded claim plus a consolidated ‘Better For You’
icon (Happy Man Icon).

3. Use1branded claim plus lozenges.
Ideally all these options would accompany a branded claim.

The FRS or PIF will determine the specific wording of all claims.
In some instances, wording can be chosen / dictated by the
Buying Director.

Where icons are shown here in a generic grey colour they can
change in line with a brand’s specific colour palette.
Examples of these logos in use appear on the following pages.
* GLUTEN FREE « NO ARTIFICIAL COLOURS
* NO ADDED MSG * NO ARTIFICIAL FLAVOURS
* 99% FAT FREE * NO PRESERVATIVES

Version10 October2023 1.2
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1 - Front of Pack

ALDI Specific front of pack icons conTINUED

Fresh Produce Category Logos

The product categories and sub-categories for using the
following Logos are only for CG - 58 Fresh Produce products.

These logos can be used on ALDI branded produce products as
per the agreed criteria. Buying and ALDI QA will decide on the
specific wording of all claims.

The criteria for using the Loving Logo is that Fresh Produce
products;

e Productsare ‘grownin’, “product of” or “made in” Australia

e And have a minimum of 90% of ingredients sourced from
Australia

e Andallcharacterising/significantingredients are from Australia.

It should have the disclaimer as “Applicable to Australian Grown
fresh fruit and vegetables” where feasible.

The criteria for using the Quality Ingredients Logo is that products
can point to some objective criteria that would demonstrate a
certain level of standard or quality requirement. Such as;

e having a Food Safety and Quality Management Systemin place

e acertain level of freshness, or that the ingredients originate
from a high-quality source

e asound due diligence or testing process that ensures the
ingredients meet a certain standard.

Version10 October2023 1.3
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1 - Front of Pack

ALDI Specific front of pack icons conTINUED

-NO- -NO-

ARTIFICIAL ARTIFICIAL

COLOURS FLAYOURS

500 ge

Version10 October2023
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1 - Front of Pack

ALDI Specific front of pack icons conTINuED

Option 2:
One branded claim plus a consolidated ‘Better For You’
icon (Happy Man Icon)

In instances where three or more claims are applicable, the
Buying Director will have the option of using a universal ‘Better
ForYou'icon in conjunction with a branded claim.

BRAND LOGO

SPAGHETTI branded claim

100% Durum wheat pasta /

minutes

0000kJ + NO ARTIFICIAL FLAVOURS

- + NO PRESERVATIVES
—
PER100g

universal ‘petter for you’ icon

+ NO ARTIFICIAL COLOURS

Version10 October2023 15
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1 - Front of Pack

ALDI Specific front of pack icons conTINuED

branded. claim Option 3:
One branded claim plus lozenges

When a Buying Director deems the use of either icons or the
universal ‘Better For You' icon as inadequate or inappropriate,
claims in a lozenge shape may continue to be used in
conjunction with a branded claim, however consistent fonts
must be used across all brands.

BRAND LOGO

BURGERS

No Artificial
Colours or Flavours
Good Source

of Protein

No Preservatives

/

lozm@@s

Version10 October2023
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1 - Front of Pack

ALDI Specific front of pack icons conTINUED

Source of Vitamin C
*X *
* 3.5 OODDKJ 000mg
HEALTH STAR

PER 100g

Source of Vitamin C

\ Ny |
Energy Fat Sat Fat Sugars Sodium
14% 23% 6% 2% 24%
1200 kJ 1599 149 159 550 mg

%Daily Intake (%DI)* per 125 g serve

Version10 October 2023
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1 - Front of Pack

Independent Organisation Logos (Sample only)

@ CACO.f. d NASAA
@ Grganie CERTIFIED
ACO CERT. NO. 11461 \?BNGANlc

Australian
@ Certified
Organic
ACO CERT. NO. 00000

5178P

IF@AM
ACCREDITED

0

EFSC

NEGLIGIBLE TEXT
PHOSPHORUS <0.5%

FSC® C000000

)’ X
\SFIED ¢,

é"ﬁ\ “
§ 2018

%
CANSTAR

) BLUE

FAIRTRADE

%,

By, 66 A
Rty £G HA
4RKE(C\—\\\\

CERTIFIED
SUSTAINABLE
SEAFOOD

MSC
ﬂ WWW.msc.org

Best RESPONSIBLY
*> Aquaculture | [«
Practices. CERTIFIED
ASC-AQUA.ORG

LIVESTOCK
WELFARE

CERTIFIED SYSTEM

By

&

Lio-dyre™*
®

FAIRTRADE

™

CASHEW NUTS

Industry and independent front of pack icons

Industry and independentlogos can be used on ALDI Australia
packaging when advised that they are applicable for use in
the authorised Product Information Form (PIF) or Final Retail
Specification (FRS).

All are available directly from the relevant organisation and
have their individual guidelines to follow. Please ensure the
correct logo is used, as identified in the PIF or FRS.

Version10 October2023
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1 - Front of Pack

SN
>

/

L2 *
< > [ *

*x o«

PMS 280 Ve
K22

Above are a number of possible flag options. One of these log0s (or an altemative)
can e used under the strict condition that it directly reflects the spirit of the
d@s(@n and doesn’t interfere with the brand or title.

The following rules also appl):

The flag should be used in a dignified manner and be reproduced completely
and accurately

Any overprinting with words or illustrations on the artworl, must not cover the
symbolic aspects of the flag. ie. the Union Jack, the Southem Cross or the
Commonwedlth Star

All symbolic aspects of the F(ﬂ@ must be clearly identifiable with correct
positioning on the F(ﬂ@, in the correct size proportion and stars must have the
correct number of points

N7 AN N

Australian flag

The Australian flag logo can be used as a complimentary
design element to the overall pack design, provided certain
criteria are met (see below). It must not be too dominant
proportionately and must also only appear in full colour,
no monochrome stripped back versions will be accepted.
If the print specifications don't support the colour make up, the
Australian Flag must not appear.

The following criteria must be metin order to use the Australian
flag within the design:

Food & Beverages: The Australian flag can only be used
where the Country of Origin Standard Mark as prescribed on
the PIF or FRS states, Product of Australia, Australian Grown
or Made in Australia. For Made in Australia, the product has
to be substantially transformed in Australia and have >90%
ingredients as well as all characterising/significant ingredients
sourced from Australia.

Non-Food: The Australian flag can be used where the Country
of Origin statement is “Product of Australia” or “Australian
Grown” or “Made in Australia” (where percentage of Australian
ingredients is > 509%b), as prescribed in the PIF or FRS.

“Australian”

The word Australian should be used in the product title where
possible is the PIF or FRS specifies that the product is a Product
of Australia, Australian Grown or Made in Australia from 100%
Australian ingredients.

Version10 October2023 19
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1 - Front of Pack

Australian flag conTiNuED

The examples shown here show two possible applications of
the Australia flag on pack.

4

BRAND LOGO

AUSTRALIAN
0 LIVE 0' L Made with Fresh Cream

No Artificial Colours

No Preservatives

Version10 October2023 110
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1 - Front of Pack

Gluten free

Depending on the product, there are two options for
communicating ‘gluten free' to the consumer:

Option 1: Oh So Natural Gluten Free

Oh So Natural Gluten Free sub-brand, only suitable for natural
products. Please refer to Oh So Natural Brand Criteria for full
requirements.

Option 2: In-brand “gluten free” callouts where the

product does not meet “natural” criteria

Products which do not meet Oh So Natural Gluten Free

requirements to be branded under the relevant category

brand as per market requirements, but can carry the Gluten
) Free claim as per the approved PIF or FRS.

Note for design agencies: “Gluten Free” callout must be stylised
as per the Oh So Natural brand framework.

Gluten free stylised callout can be portrayed in a colour that
complements the category brand.

If the Gluten Free stylised callout is not suitable for your
product, please seek exemption approval from the Brand
Custodian.

Version10 October2023 11
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1 - Front of Pack

Organic
Depending on the product and subject to claim validation by

the TSP, there are three options to communicate a product is
Organicto our customers.

Option 1:

If the market leader features a similar product in their
master health / organic brands, the Oh So Natural Organic
sub-brand should be used, provided the product aligns with

the Oh So Natural Organic sub-brand criteria. Please refer to
the Oh So Natural Brand Criteria for full requirements.

Option 1

Option 2
Option 2:

If an ALDI category brand is dominant, the ALDI category
Masterbrand should be used, and the Organic callout featured.
Option 3:

Where a premium stylisation of an ALDI category brand may
not be conducive to the prescribed Organic callout. The
Organic callout should feature on front of pack, secondary to
the product title. The colour palette may be adjusted to suit
Option 3 the category brand, and the border may be excluded. The font

and leaf device are to be retained.

Note for design agencies:

Organic branding must be stylised as per the Oh So Natural
brand framework.

If you are uncertain which Organic option is best suited
to your product, please contact the Brand Custodian for
assistance.

Version10 October2023 112
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1- Plant-Based Labelling

Plant-Based Labelling

Which plant-based
product classification
best defines the product?

v
Intentional Unintentional Naturally
Intended for the plant-based Not specifically formulated to meet Single ingredient food or
market, formulated to meet plant-based product requirements, beverage product that meets
plant-based requirements but unintentionally meets criteria plant-based criteria
«— «—
Examples: Examples: Examples:
- Plant-based meat/dairy - Confectionery - Fresh, frozen, dried or
alternatives - Chips & Snacks canned fruit/vegetables
- Plant-based ready-meals - Bakery items - Nuts
g v v v
S Brand product as Prominently display Must include
= Earth Grown™ MAG-approved vegan/ ‘Suitable for Vegans’ or
> Vegetarian or vegetarian logo, or interim Suitable for Vegetarians'
8 Earth Grown™ Vegan addendum on FOP on BOP
0o
o

Version10 October 2023
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1 - Front of Pack

Wholegrain claims

i Permissible synonyms (oo ST Where a prodL_Jct contains vvholegrams,_ this can be called out on
- : : _ S pack using claims as defined by the Grains and Legumes Nutrition
ontains wholegrain With wholegrain . . ) .

Made with wholegrain ORGANIC Council™ (GLNC). Possible claims (and permissible synonyms) are

Source of wholegrain QUICK OATS shown left.
LT EIIRUESEL How much the wholegrain forms part of the recommended daily

Good source of wholegrain i . . . . o
——— T target intake (DTI) is then communicated on pack with a qualifying
ST Efz”g:n"tSZ‘:?ESO?WVEOE?;?;” statement (1), typically on the back of pack.

Great source of wholegrain The statement can be split between front and pack (2) provided the

following criteria are met:

1 One [product serving size] serve of [brand name and product name] contributes XX% towards ‘ Ch|ldren Or. toddler” must appearin back of pack claim if Sp|l’[
the Grains and Legumes Nutrition Council ™ 48 g Wholegrain Daily Target Intake. claims for children and toddler food are used

* Two halves of claim must be linked by a symbol (typically *)

e The word target’ must be used in the DTI not a synonym

e The wording “as recommended by the Grains & Legumes

Nutrition Council™” may not be used
ORGANIC * Single serve packs are exempt from declaring serving size
QUICK OATS

e [tis recommended manufacturers seek legal advice to ensure
use of split claim adheres to Food Standards Code and Australian
Consumer Law Requirements

e The supplier is responsible for registering products onto the
Grains & Legumes Nutrition Council database in order to make
substantiated Wholegrain claims for ALDI branded products.

One 35 g serve of BRAND NAME® Quick Qats contributes 73%

towards the Grains & Legumes Nutrition Council™ 48 g Wholegrain
Daily Target Intake.

2 Front of pack

XX% of the Wholegrain daily target * Use of factual wholegrain statements 1
N e XX% wholegrain hat Spellmg
ack of pac . .
P * Made with XX% wholegrain ho/to sse
* Contribution of [product serving size] of [brand name and product name] towards . €qrain Should
the Grains & Legumes Nutrition Council™ 48 g Wholegrain Daily Target Intake. ¢ XXgrams of wholegrain per serve SedCO"SiStentl
Or * Made with XX different wholegrains. J

Contribution of [product serving size] of [brand name and product name] towards

48 g Wholegrain Daily Target Intake, For more information, see the GLNC code of practice:

www.glnc.org.au/codeofpractice/code-of-practice/

Version10 October2023 114
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1 - Front of Pack

ACTIV ENERGY logo (ALDI specific)

Version10 October2023
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1 - Front of Pack

80mm wide ——————— Ot Price / value device (ALDI specific)

The price / value device can be used as a sticker on the front of
pack as directed by the Buying Director.

All point sizes are given based on a diameter of 80mm. When
scaling or resizing the device, all elements must be uniformly
scaled.

The device uses the corporate ALDI Sued Bold font at various
Sizes as shown left.

Ipt I43pt, superscript,
I43pt -10pt baseline shift,
18Hpt, superscript, 25pt baseline shift, tracking -50

tracking ~50
I43pt, superscript, 20pt baseline shift,
tracking -50

When applied against a red background, a white keyline
the same width as the red keyline should be added.

Y100

116

[ QUICK LINKS I CONTENTS I |l
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AALA

PRODUCT OF AUSTRALIA PRODUCT OF AUSTRALIA PRODUCT OF AUSTRALIA PRODUCT OF AUSTRALIA

1 - Front of Pack

Product of Australia / Australia Made / Australia Grown
(3rd Party)

The 3rd party Product of Australia / Australian Made logos
are approved for use on ALDI packaging and should be
included when advised that they are applicable for use in
the authorised Product Information Form (PIF) or Final Retail
Specification (FRS).

These logos are to be used on non-food products only (as of
June 2018 these are no longer used on food products).
The full colour versions are preferred; mono versions should

AUSTRALIAN MADE  AUSTRALIAN MADE  AUSTRALIAN MADE only be used when print limitations dictate.

AUSTRALIAN MAD@I)E

Australian country of origin logos are registered certification

trademarks of the not-for-profit Australian Made Campaign
Ltd (AMCL). Further information and contact details are
available at www.australianmade.com.au

AUSTRALIAN GROWI(:)I AUSTRALIAN GROWI?I AUSTRALIAN GROWI?I

AUSTRALIAN GROWILC)I

Version10 October2023
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1 - Front of Pack

Western Australia

™ N

SOUTH SOUTH

AUSTRALIA AUSTRALIA

SOUTH Il SOUTH

AUSTRALIA AUSTRALIA

(30
M100 M100
Y 100 Y 100

Version10 October2023

State logos (3rd Party)

The 3rd party Buy West Eat Best / South Australia logos are
approved for use on ALDI packaging and should be included
when advised that they are applicable for use.

The logo should always appear on the front face of pack. The
only exceptionisininstances where there is not enough room
on the front face. When this is the case the logo must appear
on the back of pack or secondary face.

The Buy West Eat Best and South Australia logos are to be
used in addition to the relevant Australian Made/Product of
Australia / Australian Grown logo (non-food products only)
or the Standard Mark (food and beverage products), not in
place of it.

Products featuring the Buy West Eat Best or South Australia
logos must only be distributed in their respective states.

The full colour versions are preferred; mono versions should
only be used when print limitations dictate.

Further details on the two respective programmes can be
found here:

www.buywesteatbest.org.au and
www.dti.sa.gov.au/state-brand

IMPORTANT NOTE: As of July 2019, administration of the South Australia logo
has passed from Brand South Australia to the Department of Trade, Tourism and
Investment (DTTI) within the Government of South Australia.

[ QUICK LINKS I CONTENTS I |l
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2 - Front of Pack Nutrition Labelling

Introduction

Front of pack nutrition labelling is to be implemented on ALDI
food and beverage products in line with the current Front of
Pack Labelling Policy.

Inclusion of one of the two front of pack labelling systems

0.0g (shown left) is mandatory:

1. The Health Star Rating (HSR) System - presents nutrient
information and an overall star rating per 100ml|/100g/PER

Note: there are no spaces in the values for the HSR PACK of a food or beverage product.
ie.1020K]

PER 1009

2. %Daily Intake (%DI) Discs - indicate the percentage
of the daily recommended intake of energy/nutrients
supplied by one serve of a food or beverage product.

IMPORTANT NOTE:
2 e Either HSR or %Dl Discs will be on the front of pack,
Energy Sodium NOT both
XXX% XXX% - :
XXX kJ XXXmg e The HSR Energy Icon can not be used in isolation of the

HSR logo, see section 2.2 for further information on using

%Daily Intake (%DI)* per XXX g serve .
HSR icons.

Note: there is a space between the values on the %Dl
Discs that are reflective of grams ie. 25 g per serve,
but not in the percentagesie. 98%

Version10 October2023 21
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2 - Front of Pack Nutrition Labelling

HEALTH STAR

PER 100g
UOOOKJ 0.0g 0.0g 000mg
HEALTH STAR O U

I}@ o

HEALTH STAR
RATING

The blue colonr can chan@e
to another colour more in line
With the colour scheme of the

PER 100g WO&{M@{E artwork.

HEALTH STAR
RATING

Version10 October2023

The Health Star Rating (HSR) System

The full Health Star Rating is to be included on all eligible
products where space permits, as an artwork update or as
part of new packaging.

Health Star Ratings displayed on ALDI products must be:

* consistently and correctly displayed in accordance with the
official Health Star Rating System Style Guide

e calculated per 100g or 100ml unless an industry agreed
standardised serve size exists

e calculated based on the product “as sold” unless specific
requirements to display “as prepared” are met.

IMPORTANT NOTE: ALDI does not accept Energy and/or
Nutrient icons in the absence of the Health Star icon.

Four options exist for the HSR on the front of pack, based on
the space available (listed in priority order):

1. Health Star Rating, Energy Icon, 3 Prescribed Nutrient Icons, plus
1optional Nutrient Icon (if eligible).

2. Health Star Rating, Energy Icon and 3 Prescribed Nutrient Icons.
3. Health Star Rating and Energy Icon.
4. Health Star Rating only.

More detailed information can be found in the
Health Star Rating System Style Guide.

(IS EIED < >


http://www.healthstarrating.gov.au/internet/healthstarrating/publishing.nsf/Content/guide-for-industry
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2 - Front of Pack Nutrition Labelling

YWhole number, unless ess than 1

%Daily Intake (%oDI) Discs

204 tint of

ighter colour Where Health Star Ratings are not present, %Daily Intake

(9%DI) Discs must be displayed.

L O e T Helvetica Neue 95 Heavy All five %Dl discs are required on front of pack and must
90% horizontal scale appear in the same order as the NIP and PIF:
Helvetica Neue 95 Heavy — Helvetica Neue 55 Roman ,
Helvetica Neue 25 Koman 1.Energy 2.Fat 3.Saturated Fat 4. Sugars 5.Sodium.

B07 horizontal scale . . . o . . .
Typically they willappear side by side in horizontal orientation,

though variations exist for situations where the horizontal
version is not possible; see the following page.

Tnsufficient contrast

The minimum diameter size of the entire discis 10mm and the

Fat
- XXX% maximum is 14mm.
KKkl XXX g

Colours are flexible and can be adapted to match a product’s
colour scheme. The only requirement is a sufficient contrast
between the two colours must be observed.

MWaximum Minimum

Plain pack face - no platform
Typically the %Dl Panelis placed direct onto a plain area of the

e Fat et Far N M 500 M5ocin front face (ie clear, a solid colour or a non-busy image).
Ay A G A e L S | .
. : Ifthe %Dl Panelis placed onabusy pack face (ie a photograph,

complex image/illustration or a texture), a ‘platform’ will be
required to aid readability with the shape set to 50% white
transparency.

Energy Fat Sat Fat Sugars Sodium . ol ope ‘ ’
@ XKX% If in any doubt about the legibility of the text, the ‘platform
should be added.

%Daily Intake (%DI)* per XXX g serve

%Daily Intake (%DI)* per XXX g serve

Busy pack, face - platform used

Version10 October2023 2.3
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2 - Front of Pack Nutrition Labelling

%0oDaily Intake (%DI) Discs CONTINUED

Alternative arrangements for the %Dl discs are shown here.
Only the approved versions included in these guidelines are

1 ’ the versions to be applied on pack.
Energy Energ; Fato/
XXX% XXX% XXX% .
YO0 kJ XK k) XXX g 1. Vertical arrangement.

2. Stacked horizontal arrangement.

Fat
XXX%
XXX g

3. Stacked vertical arrangement.

aniss B Xxx 4od (1a%) e Airea%,

%Daily Intake (%DI*)
per XXX g serve

Version10 October2023 2.4
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ALDI Australia | Master Artwork Guidelines

2 - Front of Pack Nutrition Labelling

O
O
O
O
O

LESS THAN 0% - 1% 11% - 5% 5.1% -10% 10.1% - 15% 15.1% - 20%

O
O
O
O
O

20.1% - 25% 25.1% -30% 30.1% - 35% 351% - 40% 401% - 45%

O
O
O
O
O

451% -50% 50.1% - 55% 551% - 60% 60.1% - 65% 65.1% -70%

O
O
O
O
O

70.1% - 75% 751% - 80% 80.1% - 85% 85.1% - 90% 90.1% - 95%

O
O
O

95.1% - 98.9% 99% 100% or more

%oDaily Intake (%DI) Discs CONTINUED

Pie chart segments to apply.

Version10 October2023
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ALDI Australia | Master Artwork Guidelines

3 - Backs and Sides of Pack

Introduction

The back and sides of pack information includes, but is not

limited to, ingredients, Nutrition Information Panel (NIP),
PRODUCT TITLE claims and logos, statements, legal copy, ALDI guarantee
and address, cooking and usage instructions, trademark

Ingredients: Wheat Flour, Water, Cream (From Milk), Vegetable Oil, HEATING INSTRUCTIONS statement, cou ntry of ori g inandre CyC| in g.

E:iﬁ[)]]g gg;va(:%a[llgcludes Raising Agents (500, 341), Acidity Regulator OVEN WATTAGE TOTAL COOKING TIME

CONTAINS WHEAT AND MILK. L N T 1. Brandlogo - optional dependent on space available.

Secondary descriptor

MAY CONTAIN ALMOND, HAZELNUT, SESAME, SOY. Rerow nbatfonteg.
Keep refrigerated. Store below 4 °C. . Place in the centre of microwave and heat on HIGH for
Suitable for freezing. MICROWAVE |  seconds.

N e 3 Caruly remove from | andstand for 20 s 2. Producttitle and secondary descriptor - optional
MEDIUM 2 minutes .
NUTRITION INFORMATION UV [ reestoren gitan amediom et dependent on space available.

Servings per package: 25 2. Remove the naan from the packet. ) _
Serving size: 30 g (approx. 1 Cup) 3. Place onto the pre-heated baking tray for 1 minute each side.

4. Stand for 30 seconds before serving.
Avg. Quantity %Daily Intake* Avg. Quantity
: . APPLIANCES VARY CONSIDERABLY, PLEASE ADJUST
EeiSeiny R nerS ey g eigl0ng HEATING TIMES IF NECESSARY.

w

Ingredients listing.

Protein 239 5% 769 [BRAND NAME]™ is a trademark of ALDI Stores. 4. All € t’g en statements.
= G o T ALDI tg_uaranttees }_hat our _e?(clltj_sive l?frand productts a{_e t:evelgpfe_d dto - ) )
ohyirats 2031 ‘ % T o i D ot T 5. Storage instructions.
- sugars 9.1g 10% refund or replacement.
ALDI STORES, 1 SARGENTS ROAD . .
: : MINCHINBURY NSW 270 6. Nutrition Information Panel (NIP).
*Percentage Daily Intakes are based on an average adult diet of 8700 kJ. www.aldi.com.au m B
Your daily intakes may be higher or lower depending on your energy needs. 9 ) ) ) )
Mt ; 7. Cookingand/or heating instructions.
ade in S
8. Trademark statement.
XXXXXXXXXXXXX
9. ALDIguarantee, address and website.

10.Recycling (ARL).

11. Country of origin statement / standard mark.

. ) ) 12. Barcode and EAN number.
The example shown above is just illustrative of the type and style of items

that will be included and is not representative of an actual product.
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3 - Backs and Sides of Pack

NUTRITION INFORMATION
Servings per package: 25
Serving size: 30 g (approx. 1 Cup)

Avg. Quantity %Daily Intake* Avg. Quantity
per Serving per Serving per 100 g

Protein 23¢ 5% 76¢
- saturated 06¢ 3% 21¢

- sugars 91¢g 10%

*Percentage Daily Intakes are based on an average adult diet of 8700 kJ.
Your daily intakes may be higher or lower depending on your energy needs.

Note: In the sentence ‘Serving size: 30 g (approx. 1Cup)
- there is a space between 30 g
- ‘approx.” always has a lowercase ‘@’

Nutrition Information Panel (NIP)

The Nutrition Information Panel (NIP) MUST be included on the
back of pack with the ingredients, except on a dual face pack
(where the front and back of pack are identical) then the NIP
must be included on a side.

The NIP must always appear in exactly this format to ensure
thatit meets ALDIrequirements. The NIP values needto appear
exactly as they are presented in the Pack Copy Report from
the ALDI Product Portal.

The colours can change to compliment brand and pack
colours, and consist of a dark primary colour and a lighter
secondary colour. The panel can be sized up or down
(subject to a minimum point size of 6pt) to suit the pack size
and shape.

Depending on the product, additional information can be
added to the NIP as shown on the following page.

Version10 October2023 3.2
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3 - Backs and Sides of Pack

i NUTRITION INFORMATION 2 Nutrition Information Panel (NIP) conTiNueD

Servings per package: 25
Serving size: 30 g (approx. 1 Cup)

Avg. Quantity %Daily Intake* Avg, Quantity . 1. The headline panel appears in the primary colour with text

per Serving  perServing  per100 g in white.
7 5
Protein 239 5% 769 2. HEADLINE: Helvetica Neue 95 Black, upper case, centred.
-saturated  0.6g 39 21g 3. SERVING TEXT: Helvetica Neue 55 Roman, sentence case,
left aligned.
- sugars 91¢g 10% 30449 )
4. COLUMN HEADERS: Helvetica Neue 77 Bold Condensed,
*Percentage Daily Intakes are based on an average adult diet of 8700 kJ. 6 ce ntred )

Your daily intakes may be higher or lower depending on your energy needs.

5. HEADING (Energy, etc): Helvetica Neue 77 Bold Condensed,
leftaligned. VALUES: Helvetica Neue 57 Condensed, centred.

NUTRITION INFORMATION NUTRITION INFORMATION 6. SIGN OFF TEXT: Helvetica 77 Bold Condensed, centred

Servings per package: 25 Servings per package: 25 " .

Serving size: 30 g (approx. 1 Gup) Serving size: 30 g (approx. 1 Cup) *Percentage Daily Intakes are based on an average adult
Avg. Quantity %Daily Intake* Avg. Quantity Avg. Quantity %Daily Intake* Avg. Quantity d ” .
per Serving per Serving per100 g per Serving per Serving per100 g |et Of 8700 kJ mUSt appear at the bOTtom Of the N|P Th|S

WG TGBOTKI A Cal> N (ErerGi 230 - e is @ mandatory legislative requirement. “Your daily intakes
Sunted 060 - i may be higher or lower depending on your energy needs”
e - may be added at the discretion of the Buying Director.
’ Sodium 74mg e 7. Alternate lines are highlighted with a 50% tint of the
ik Ry otk i s ighor o 6 o) e ol rsi Thiamin 0.5 mg (50% RDIY secondary colours (or white; see following page).
, Riboflavin 0,43 mg (25% RO 8. Where applicable, Dietary Fibre is added between Sugars
! Niacin 2.5 mg (25% RDIY and Sodium. Where there are types of dietary fibre declared
There are no column keylines so e (Polydextrose, Inulin etc), “total”is added: “Dietary Fibre, total
adaquate space must be loft to VitaminE  25moSWADY  83mg . .
onsure the information in the three e Dl ke e et n o sl Gl O K 9. The panel can extend to declare additional constituents
columns is clearly distinguishable. 9 — R T and an additional statement is added to the lower section:

“Percentage of Recommended Dietary Intake.”

10. "Protein” must be “Protein, total” if gluten values are then
declared.
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3 - Backs and Sides of Pack

Nutrition Information Panel (NIP) conTINUED

NUTRITION INFORMATION s 2
Servings per package: 25 gﬁg
Serving size: 30 g (approx. 1 Cup) -§§§- . .
Aug. uantity 4DailyIntake* Avg.Quantty 5:2 11. Where the secondary colour is quite pale, the alternate
per serving per serving per g < H H H
1 Energy  S04K)(121Ga) 6% 1680 k) (402 a Eggd highlights can change to white and the text becomes
Protein 239 5% 769 ESS% 1 black.
Fat, total 174 2% 574 £Ss %
- saturated 069 3% 214g SEz8 : : : :
TR - w2y BEEC 12. On packs with re;tncted vertical space, the sign off panel
- sugars 919 10% 3049 §§§§ can move to the right and run vertically.
Sodium 74 mg 3% 246 mg eRES
13. Monochrome version with text and lines in black (or
alternative dark colour).
e NUTRITION INFORMATION A . .
Servings per package: 25 1‘!. Wh |te Out mOﬂOCh rome version.
Serving size: 30 g (approx. 1 Cup)
Avg. Quantity %Daily Intake* Avg. Quantity For both monochrome versions, note how the alternate
per Serving per Serving per100 g . . . .
Energy 504 kJ (121 Cal) 6% 1680 kJ (402 Cal) highlight lines are omitted.
Protein 23¢9 5% 7649
Fat, total 179 2% 574¢
-saturated  06¢ 3% 214
Carbohydrate 2299¢g 7% 76.29
- sugars 9.1g 10% 3044
Sodium 74 mg 3% 246 mg
*Percentage Daily Intakes are based on an average adult diet of 8700 kJ.

\Your daily intakes may be higher or lower depending on your energy needsI

NUTRITION INFORMATION
Servings per package: 25
Serving size: 30 g (approx. 1 Cup)
Avg. Quantity %Daily Intake* Avg. Quantity
[N per Serving per100 g
Energy 504 kJ (121 Cal) 6% 1680 kJ (402 Cal)
Protein 23¢9 5% 7649
Fat, total 179 2% 5749

- saturated 069 3% AN
Carbohydrate 229¢g 7% 76.29

- sugars 9.1g 10% 30449
Sodium 74 mg 3% 246 mg

*Percentage Daily Intakes are based on an average adult diet of 8700 kJ.
Your daily intakes may be higher or lower depending on your energy needs.
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3 - Backs and Sides of Pack

Ingredients and Allergens

Ingredients: Pasta (55%) (Durum Wheat Semolina, Water, Free Range Egg (5.7 %), Sesame Oil, Free
Range Egg Yolk (1.3%)), Filling (45%) [Cheese (Milk, Salt, Cultures), Salmon (Salmo Salar) (Fish) (9%),
Cream (Milk), Onion, Prawn (Penaeus vannamei) (Crustacean) (2.3%), Scallop (Zygochlamys
patogonica) (Mollusc) (0.6%), Lupin Flour, Seasoning (Almond, Peanut, Soy)]. Processing aids (Soy).
CONTAINS GLUTEN, WHEAT, ALMOND, CRUSTACEAN, EGG, FISH, LUPIN, MILK, MOLLUSC,
PEANUT, SESAME, SOY.

MAY CONTAIN SULPHITES, HAZELNUT, WALNUT.

Product includes 23% Ricotta, 9% Salmon, 7% Egg Products, 2.3% Prawn and 0.6% Scallop.

Ingredients: Pasta (55%) (Durum Wheat Semolina, Water, Free Range Egg (5.7%), Sesame Oil, Free Range Egg Yolk
(1.3%)), Filling (45%) [Cheese (Milk, Salt, Cultures), Salmon (Salmo Salar) (Fish) (9%), Cream (Milk), Onion, Prawn (Penaeus
vannamei) (Crustacean) (2.3%), Scallop (Zygochlamys patogonica) (Molluse) (0.6%), Lupin Flour, Seasoning (Almond,
Peanut, Soy)]. Processing aids (Soy).

CONTAINS GLUTEN, WHEAT, ALMOND, CRUSTACEAN, EGG, FISH, LUPIN, MILK, MOLLUSC, PEANUT, SESAME, SOY.
MAY CONTAIN SULPHITES, HAZELNUT, WALNUT.

Product includes 23% Ricotta, 9% Salmon, 7% Egg Products, 2.3% Prawn and 0.6% Scallop.

Ingredients: Pasta (55%) (Durum Wheat Semolina, Water, Free Range Egg (5.7 %), Sesame Oil,

Free Range Egg Yolk (1.3%)), Filling (45%) [Cheese (Milk, Salt, Cultures), Salmon (Salmo Salar) (Fish)
(9%), Cream (Milk), Onion, Prawn (Penaeus vannamei) (Crustacean) (2.3%), Scallop (Zygochlamys
patogonica) (Mollusc) (0.6%), Lupin Flour, Seasoning (Almond, Peanut, Soy)]. Processing aids (Soy).
CONTAINS GLUTEN, WHEAT, ALMOND, CRUSTACEAN, EGG, FISH, LUPIN, MILK, MOLLUSC,
PEANUT, SESAME, SOY.

MAY CONTAIN SULPHITES, HAZELNUT, WALNUT.

Product includes 23% Ricotta, 9% Salmon, 7% Egg Products,2.3% Prawn and 0.6% Scallop.
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3 - Backs and Sides of Pack

Ingredients coNTINUED

Ingredients: Wheat Flour, Sugar, Butter (Milk), Buttermilk (Milk), Spelt Flour (Wheat),
Cocoa, Cocoa Butter, Emulsifier (322) (Soy), Walnuts, Raspberries, Salt.

CONTAINS WHEAT, GLUTEN, WALNUT, MILK, SOY.

MAY CONTAIN SULPHITES, ALMOND, PISTACHIO.

Product includes 5% Milk Chocolate and 2.6% Raspberry Jam.

Milk Chocolate (5%) includes 27% Cocoa Solids Minimum and 14% Milk Solids Minimum.
Product includes 1.4% Cocoa Solids Minimum and 0.7% Milk Solids Minimum.

Ingredients: Pasta (65%) (Drum Wheat Semolina, Water, Free Range Egg), Filling (35%)
{Breadcrumbs (Wheat Flour, Water, Yeast)}, Beef, Water, Vegetable Oil, Spices and
Herbs Premix [Salt, Sugar, Hydrolysed Vegetable Protein, Wheat Cereal, Spices, Flavour
Enhancer (635), Corn Flour, Herbs, Wheat Fibre, Dehydrated Vegetables, Colour (150d)],
Parmesan Cheese (Contains Milk, Non-Animal Rennet), Onion, Carrot, Celery).
CONTAINS WHEAT, GLUTEN, EGG AND MILK.

MAY CONTAIN SOY.

Product includes 10% Beef and 1% Parmesan.
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3 - Backs and Sides of Pack

Ingredients coNTINUED

Ingredients: Dark Chocolate (18%) [Sugar, Cocoa Mass, Cocoa Butter, Milk Solids,
Emulsifiers (322 From Soy, 476), Natural Vanilla Flavour], Jam [Sugar, Fruit, Thickener (440),
Acidity Regulator (330)], Sugar, Self Raising Flour [Contains Wheat, Raising Agents (339,
341, 450, 500), Vitamins (Thiamin, Folic Acid)], Full Cream Milk, Egg, Alkalised Cocoa
Powder (8%), Vegetable Oil (Palm Oil), White Compound Chocolate (4.5%) [Contains Milk,
Emulsifier (322 From Soy), Natural Vanilla Flavour], Flavour (From Hazelnut), lodised Salt,
Baking Powder [Raising Agents (450, 500), Wheat Starch], Emulsifier (322 From Soy),
Preservative (202), Colours (120, 150b).

CONTAINS GLUTEN, WHEAT, EGG, MILK, SOY, HAZELNUT.
MAY CONTAIN PISTACHIO, WALNUT.

Dark Chocolate Contains 58% Cocoa Solids Minimum.

Triple Chocolate Muffins Contain 18% Cocoa Solids Minimum.
Contains Sustainable Palm Oil.
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Positional text only — specific copy will be provided within the approved PIF tabs for each project

Version10 O

A\, ELECTRIC 190°C 50 - 55 minutes
FAN 170°C 50 - 55 minutes
0 GAS Gas Mark 5 50 - 55 minutes

Place on a baking tray. Brush with beaten egg or milk and place in a
preheated oven for time specified above, or until pastry is golden
brown and the pie is thoroughly cooked and piping hot throughout.

OVEN WATTAGE TOTAL COOKING TIME
B/650W 7 minutes
D/750W 6 minutes
E/1000W 5 minutes

Place on a microwavable dish. Place in microwave on a medium
high heat for the time specified above or until pastry is golden
brown and the pie is throughly cooked and piping hot throughout.

10 - 15 minutes
Place on a wire rack, brush lightly with oil or butter. Cook n the grill
on a medium heat, turning once half way through cooking time.
Cook until golden brown.

7 minutes

Add oil to the wok and heat through, add pack contents and stir
occasionally.

Additional 5 minutes
Cook as instructed, place on BBQ for 5 minutes for BBQ taste.

10 minutes
Place contents in a steamer and place over the top of a pan of
boiling water. Allow to steam throughout for 10 mintues.

4 - 6 minutes
Add butter or oil to the frying pan, allow to heat through before
putting the contents into pan. Turning once half way through cooking
time and cook for 4 - 6 minutes or unti golden brown.

15 minutes
'Add contents to a pan of boiling water. Leave to cook for 15
minutes, stiring occasionally, check cooked throughout before
serving.

5 - 6 minutes

Empty contents into a saucepan and heat gently for 5-6 minutes
stirring occasionally. Do not boil.

4 - 6 minutes

Fry in hot ol for 4 - 6 minutes or unti crispy and golden.
Drain wel before serving.

Place the frozen potato waffles vertically in the toaster. Set the
browning control to maximum. Press the lever to toast, after the
initial ‘pop-up’ repeat the process until the waffles are golden
brown and piping hot throughout. Unplug the toaster and leave to
cool before removing the waffles from the toaster.

10 minutes

Add to a tablespoon of oil in a frying pan and fry over a medium
heat for the time stated above, turning occasionally.
Drain well before serving.

12 - 15 minutes
Preheat the air fryer to 200 °C. Place the frozen SEASONS PRIDE®
Steak Cut Chips in the basket.
Air fry for approx. 12 — 15 minutes, and cook to a light golden
colour.

[k

OVEN

A\ ELECTRIC 190°C 50 - 55 minutes
3k FAN 170°C 50 - 55 minutes
H  eAs Gas Mark 5 | 50 - 55 minutes

Place on a baking tray. Brush with beaten egg or milk and place in a
preheated oven for time specified above, or until pastry is golden
brown and the pie is thoroughly cooked and piping hot throughout,

MICROWAVE

OVEN WATTAGE TOTAL COOKING TIME
B/650W 7 minutes
D/750W 6 minutes
E/1000W 5 minutes

Place on a microwavable dish. Place in microwave on a medium
high heat for the time specified above or until pastry is golden
brown and the pie s throughly cooked and piping hot throughout.

:

GRILL

10 - 15 minutes

Place on a wire rack, brush lightly with oil or butter. Cook in the grill
onamedium heat, turning once half way through cooking time.
Cook until golden brown.

}

%)
=]
®?
s
=
=<

7 minutes

Add oil to the wok and heat through, add pack contents and stir
occasionally.

Additional 5 minutes

Cook as instructed, place on BBQ for 5 minutes for BBQ taste.

ﬁ}@ g 1))

10 minutes

Place contents in a steamer and place over the top of a pan of
boiling water. Allow o steam throughout for 10 mintues.

STEAM
4 - 6 minutes
=" [ 'aaa bt or il 10 e frying pan, allow to heat through bore
FRY putting the contents into pan. Tuing once half way through cooking
time and cook for 4 - 6 minutes or until golden brown.
) 15 minutes
e J 'Add contents to a pan of boiling water. Leave 10 cookfor 15
minutes, stiring occasionally, check cooked throughout before
BOIL serving.
5 - 6 minutes
Empty contents into a saucepan and heat gently for 5-6 minutes
stirring occasionally. Do not boil
STOVE TOP
4 - 6 minutes
Fry in hot oil for 4 - 6 minutes or until crispy and golden.
Drain well before serving.
DEEP FRY
Place the frozen potato waffles vertically in the toaster. Set the
browning control to maximum. Press the lever to toast, after the
initial ‘pop-up’ repeat the process unti the watfles are golden
brown and piping hot throughout. Unplug the toaster and leave to
TOAST cool before removing the waffles from the toaster.
10 minutes
S~ | Add toatablespoon of oil in a frying pan and fry over a medium
heat for the time stated above, tuning occasionally.
SHALLOW FRY | bain el before sering.
(@) 12 - 15 minutes
‘l’ Preheat the air fryer to 200 °C. Place the frozen SEASONS PRIDE®
Steak Cut Chips in the basket.
Air fry for approx. 12— 15 minutes, and cook to alight golden
AIR FRYER

colour.

Cooking / heating instructions

Cooking / heating instruction icons appear as shown left. An
icon highlighting each cooking method is placed at the start
of each section and the text that follows will be outlined in the
approved PIF or FRS. The full colour version is the preferred
choice.

[ QUICK LINKS I CONTENTS I |l



3 - Backs and Sides of Pack

Trademark symbols and statements

FESTIVE SELECTION™ is a trademark of ALDI Stores.

BRAND NAME™ js a trademark of ALDI Stores.

Th e @ ‘ i V E BRAND NAME® is a registered trademark of ALDI Stores.
[ree’

THE OLIVE TREE?® is a registered trademark of ALDI Stores.
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3 - Backs and Sides of Pack

ALDI Guarantee Statement

ALDI guarantees that our exclusive brand products are developed to our stringent
quality specifications. If you are not entirely satisfied with this product, please return
it to your nearest ALDI store for a full refund or replacement.

ALDI guarantees that our exclusive brand products are developed to our stringent
quality specifications. If you are not entirely satisfied with this product, please return
it to your nearest ALDI store, within 60 days from the date of purchase, for a full
refund or replacement.

ALDI guarantees that our exclusive brand products are developed to our stringent
quality specifications. If you are not entirely satisfied with this product, please
return it to your nearest ALDI store within 60 days from the date of purchase for a
full refund or replacement, or take advantage of our after sales support by calling
the supplier’'s Customer Service Hotline.

Specially made for ALDI STORES 1 SARGENTS ROAD MINCHINBURY NSW 2770
www.aldi.com.au
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3 - Backs and Sides of Pack

ALDI address and website

ALDI STORES, 1 SARGENTS ROAD MINCHINBURY NSW 2770
www.aldi.com.au

ALDI STORES, 1 SARGENTS ROAD
MINCHINBURY NSW 2770
www.aldi.com.au

ALDI STORES
1 SARGENTS ROAD
MINCHINBURY NSW 2770
www.aldi.com.au
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Phase Content Current design Future design
Article PLU 4873

Interim &
Variant PLU 59329

Target Variant PLU 59329 [ 59329 ]
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3 - Backs and Sides of Pack

10c refund scheme

As per legislation, all beverage containers subject to the
4 0 FEFUND AT COLLECTION DEPOTS/POINTS N~ Iinimum 1.5mm /6pt text Container Deposit Schemes must display a barcode and the
PARTICIPATING STATE/TERRITORY OF PURCHASE . .
approved deposit refund marking:

________________ 1 o REFUND AT COLLECTION DEPOTS/POINTS IN
" ! C PARTICIPATING STATE/TERRITORY OF PURCHASE
REFUND AT COLLECTION DEPOTS/POINTS IN
l 100 PARTICIPATING STATE/TERRITORY OF PURCHASE l )
———————————————— 4 The statement must be used on ALDI Packaging only when
advised that they are applicable for use by the Technical
Preferred Snmm clear zone around statement Service Providerinthe PIF or FRS.

The smaller text in the wording must be a minimum of 1.5mm
10/ o coussmon o ronts in height, which equates to 6pt Helvetica Neug. The 10ctextis
PARTIGIPATING STATE/TERRITORY OF PURCHASE then scaled to be the same height as the two lines of text.

w A minimum 3mm ‘free space’ boundary around the refund
marking is recommended. If 3mm clearance is not achievable,

Condensed font can be used when space s restricted :
b comply as close to 3mm as possible.

The following examples are not permitted refund statements:

10c refund at collection depots when sold in SA’
C’(uid&lm.@s;i
More deta“e REFUND AT COLLECTION DEPOTS/

information can be found 1 oc POINTS IN PARTICIPATING STATE/
TERRITORY OF PURCHASE

10c refund at SA / NT collection depots in State / Territory of
purchase’

arl.org.au

in the APCO ARL Program
User Guide on the ALpl
Brand Manager Website

CDS eligible containers may choose to use the Australasian
Recycling Label (ARL) with CDS-specific instruction text. The
ARL must always be used in conjunction with the approved
deposit refund marking.
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3 - Backs and Sides of Pack

Australasian Recycling Label (ARL) (3rd Party)

For more information on
recycling visit arl.org.au

Box Lid Box, Lid
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3 - Backs and Sides of Pack

For more information on

recycling visit arl.org.au e

information
on recycling
visit arl.org.au

scrunch
info Ball

arl.org.au
(v
=]
g@‘a
Get the latest recycling
advice at arl.org.au

Scrunch
info Ball

For more i i For more
information information
on recycling on recycling

visit arl.org.au visit arl.org.au

Scrunch
info Ball
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3 - Backs and Sides of Pack

'

arl.org

Optional (1.4mm instructional text height)

Cup For more

information
LA \on recycling
%& visit arl.org.au

Leave
aifached

[T For more
£x v\ information
% on recycling
visit arl.org.au
Leaye
aftached

arl.org.au

-

Get the latest recycling
advice at arl.org.au

into Ball

Get the latest recycling
advice at arl.org.au
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Small &

Micro ARL

Small ARL

Micro ARL

Application

If standard does not fit

If standard or small do not fit

ARL Icon Height (min)
Top to bottom excluding
instructions

handles

10 mm

arl.org.au

Bag | Wire |E
/s
handles|

Component Name
Max. number of letters

No more than 4 letters

No more than 4 letters

Component Name

Font Height (min) 1.4mm 1.4mm
Height of the first letter

URL FontHeight(min) | 1, Lamm
"in the ‘arl.org.au

URL Graphic Height (min) 8 mm e

vertical text alignment

Conditionally Recyclable
Instruction Font Height
(min) - Rin ‘Remove handles’

1.4 mm (Text may flow

across 3 lines)

1.4 mm (Text may flow
across 3 lines)

Use with other (0505

9

Lid

P e — — — o

arl.org.au

SIS AONIP QS ERTE,

AS 5810
ABAP 20001

Version10 October2023

Tmportant Note:

Members must use the ARL

ork EPS files as they appear
artWn downloaded oras sent by

whe!
APCO. The ARL designs must not

hen
pe altered other than W
explicitly authorised by APCO.

Micro ARL

For small packaging projects where on-pack labelling area is
limited, a Micro ARL may be suitable for use.

The Micro ARL is only permitted when the following two
conditions apply:

 The external surface area of the packaging is less than 100 cm?

e Theseparable component name can have no more than four
letters. If the component name is longer than 4 letters, adopt
the synonym from the list of approved component names in
APCQO’s User Guide Appendix 5.

ARL Size Exemptions

For packaging projects where space for a standard ARL is not
sufficient, but the Micro ARL conditions are not met (see above),
an exemption to use a Small or Micro ARL may be requested.

In such cases, an ARL exemption request, along with the
proposed artwork, must be submitted to ALDI NSUST to
investigate the opportunity for an exemption. ALDI NSUST
retains the right to approve or deny ARL labelling exemptions
on a case-by-case basis.

Use with other logos

The ARL should not be used next to symbols that may confuse
the recycling message for consumers, such as littering symbols
or alternative recycling symbols that have not been approved
by APCO.

The only approved alternate recycling message is the
AS 5810-2010 Home Compostable logo. The compostable
component should be labelled as Not Recyclable on the ARL
and the Home Compostable logo placed adjacent to it (9).

317
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Label all components on the outermost packaging.
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Optional £ 22
<7 &°
Labelling of components on inner packaging present|
Labelling the outer packaging on the outer packaging. when products are consumed.
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|\ —
Optional \
No labelling of inner packaging components.
N
Ty g — |
Not @ g \\\/ ~ |
permitted s - \
Labelling the outer packaging on the outer packaging. No labelling of inner packaging components.
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5 - National Sustainability Aquaculture Stewardship Council (ASC)

Horizontal Vertical e Position: The ASC logo must appear on the front of the packaging to

FARMED ensure itisimmediately visible to consumers.
RESPONSIBLY FARMED The white keyline which

FARMED
RESPONSIBLY

ascC asc o outlines th logo must * Colour: The aqua green version of the ASC logo is always preferred.
CERTIFIED CERTIFIED ﬁ always be displayed. However, if your package is black and white only, a mono version is
ASC-AQUA.ORG ™ ASC-AQUA.ORG e ™ No other colour may be used. available

e The Chain of Custody code: Every ASC labelled product must carry a
Chain of Custody code following the format of ASC-C-xxxxx that refers to
A the producer of the product. It can be displayed anywhere on your
materials and should be readable. The code will be provided by your

certifier or supplier

e The ASC Claim: When the ASC logo is used on a product, it must always

Minimum clear space

When the logo is produced at its minimum size the clear EARMED

RESPONSIBLY i i i
space around it must be: asc be T(ccogwpame_('j E?/ theﬁASC c|a|.m.The ASC claim can go anywhere on a
- atleast 2mm for product-specific text (such as species, CERTIFIED | packandis aval a e Innve versions: , .
Fefitt ezt ’ 1. Thankyou for choosing a product that has met the ASC's global standard for responsibly
weight, ingredients). Mini '
. inimum Smm clear farmed seafood. Together we can help transform aquaculture towards environmental
-+ atleast Smm for general design elements (such as lﬂea';pa(e fmUSt t;e o space for general sustainability and social responsibility. www.asc-aqua.org
east 2mm for product
brand names, logos) where the ASC ogo could be . eciﬁcte[;(t on-product 2. This product comes from a farm that has been independently certified to the ASC's
CREETREful  CUSEILES g design elements standard for responsibly farmed seafood. www.asc-aqua.org
When the logo is reproduced at larger sizes ': must be 3. The [insert seafood species] in this product comes from a farm that has been
surrounded by a minimum clear space at 10% of the logo independently certified to the ASC's standard for responsibly farmed seafood. www.
height (vertical) or width (horizontal). Always allow as asc-aqua.org

much space a possible. 4. This product has met the ASC's global standard for responsibly farmed seafood. www.

asc-aqua.org
5. ASC certified as responsibly farmed. www.asc-aqua.org

Minimum size CERTIEIED + Guidelines: More detailed information can be found in the
Horizontal Nertical i ASC Guidelines on the ALDI Brand Manager Website.
(zown
| 33.4mm | | 18mm |

FARMED
RESPONSIBLY

CERTIFIED
ASC-AQUA.ORG

CERTIFIED
ASC-AQUA.ORG

wwg'6z

Applicable CGs: All Products containing Fish & Seafood

3rd Party Approval Required: Yes - ASC approval required for each Artwork
Approval Instructions: Fill the ASC Product Approval Form and send to the ASC
Licensing Team at the following email ecolabel@msc.org

51
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5 - National Sustainability Australian Livestock Processing Industry Animal Welfare Certification System (AAWCS)

The AAWCS is an independently audited animal welfare program. Its role is to
ensure suppliers receive, care for and humanely process livestock to best
practice animal welfare standards whilst under their control.

CERTIFIED SYSTEM TypOgraphy
The primary fonts as specified below should be used in most applications
such as stationery, literature, advertising or any other printed media.

e PRIMARY FONTS: Berthold Akzidenz Grotesk Bold Condensed

©ri - ‘ :
Erimary version Roversed version e PRIMARY FONTS - HEADLINES: Berthold Akzidenz Grotesk Bold
e PRIMARY FONTS - TEXT: Berthold Akzidenz Grotesk Light/Regular/Bold

e SECONDARY FONTS - HEADING + TEXT: Arial may be used in instances
The exclusion zone s obtained and where Berthold Akzidenz Grotesk is not available. For example - Print

measured by the area marked X and collateral prepared with Microsoft Word and printed inhouse.
then applied to the top, bottom, left
X and right of the brand mark.

LIVESTOCK
WELFARE

LIVESTOCK LIVESTOCK
WELFARE WELFARE

CERTIFIED SYSTEM CERTIFIED SYSTEM

LIVESTOCK
WELFARE

CERTIFIED SYSTEM

Minimum size Minimum clear space

The logo should not be reduced

UVESTOCK | et

CERTIFIED SYSTEM

The AAWCS trademark must be accompanied by the following statement
which should be positioned adjacent to the Trademark:

Prepared under an independently certified animal welfare system in
accordance with best practice animal welfare standards for livestock from
receival to humane processing.

10.5mm

c,\}‘(‘)lo
PMS 348 ks
K18

Version10 October2023

Applicable (Gs: All fresh meat products
3rd Party Approval Required: No

Approval Instructions: Obtain logo through direct contact with AAWCS:
admin@amic.org.au
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5 - National Sustainability Battery Stewardship Scheme

The Battery Stewardship Council (BSC) was established to administer the
Battery Stewardship Scheme (B-cycle Scheme) in Australia to significantly
increase battery collections and recycling.

N B-cycle r‘:} 7 B-cycle r‘:} As a signatory to the Scheme ALDI is responsible for promoting the Scheme to
|_ Battery - | Battery = the consumerthrough product artwork. Use of these logos are not mandatory,

Standard (ogo design

Recycling - Recycling peyele but used at the choice of the Buying Director.
o . Battery Battery
'f;)“n‘w“;”xmgsm”; FEREIE FEEINE The standard logo appears in blue or white out and green over a
Minimum Size: 10mm x 20mm background colour.
Clear space Variations exist for when greater standout is required. For these, the
minimum size is 15mm(w) x 22mm for : portrait and 20mm (w) x 1Tmm for
landscape.

B-cycle
’J_}lt Battery +
Recycling -

B-cycle
Battery

Recycling DO nOt

Which ever logo is used, the same clear space rules apply, which is
determined using the B- symbol contained within the logo.

* Recolourthelogo

\ariations e Stretch or misshape the logo
e Addany effects to the logo (including embossing, drop shadows,
= beveling, etc.)
"':? E-:;’ycle -
er
ESE S S »  Makethe logo transparent
Battery Battery
Minimum size: Recling e e Rearrangethelogo
20mmx 11Tmm

Minimum size:

e Addany extra elements to the logo.

15mm x 22mm

o B-cycle
l - Battery

Recycling

B-cycle
Battery
Recycling

Version10 October2023 5.3
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5 - National Sustainability Best Aquaculture Practices (BAP)

Standard Logo Design
Best ,
*> Aquaculture >BAP
Practices. SEEVOCIGC
Parent Logo BAP Certified Acronym Logo
Stars Logo Design

Best
Best Best Best Best Best N A It
N N *> Aquaculture *> Aquaculture *> Aquaculture quacutture
@ eﬁat::at%lel:ure @ ssal::atti::é:ure @ Practices Practices Practices Practices.

Y Processor Y Processor K Processor CERT # P12345

Y Processor Y Processor

% Farm 3 * Farm b * Farm §

CERT # P12345 % Farm K Hateh H X Feed s * Hatch S bapcertification.org
— ceRT # p123as atchery & e & mohey ¢
bapcertification.org b o Y Feed i

bapeertification.org bapeertification.org

1-Star Designation Logo ~ 2-Star Designation Logo ~ 3-Star Designation Logo  3-Star Designation Logo  4-Star Designation Logo Bulk Packaging Logo

Brint Minimum Clear Space
X=0.39inch/ 1.0 cm

D IB\:fltaculture BAP @ gafxtatsulture
° ractices
Practices. CERTIFIED ° "
Processor
X ™

X CERT # P12345

bapcertification.org

X X

Best
*>:Aquaculture
@ Practices. Best )
*> Aquaculture E BAP
K Processor @ Practices. @ CERTIFIED

CERT # P12345

bapcertification.org

X X

Version10 October2023

BAP is the world's most comprehensive third-party aquaculture certification
solution, with standards encompassing the entire production chain, including
farms, processing plants, hatcheries and feed mills. Additionally, the program
addresses every key element of responsible aquaculture, including
environmental and social responsibility, food safety, animal health and
welfare and traceability.

Position:

- Stars logo must be displayed, either in front or back of packaging
- Standard logo in front-pack is optional

Colour: see left

The Chain of Custody code: All Stars Logo must contain the
Certification Number provided by supplier

Stars: The number of stars and which logo to be used must be informed
by the Supplier

Guidelines: More detailed information can be found in the BAP
Guidelines on the ALDI Brand Manager Website.

Applicable CGs: All Products containing Fish & Seafood.

3rd Party Approval Required: Yes - Approval needed as a one-off. After logo is
supplied it is not necessary to send every artwork to BAP.

Approval Instructions: To obtain the logo, the supplier must contact a BAP
Certification Specialist through the email logos@globalseafood.org.
Additional Comments: The product must be minimum BAP 2 Stars. Only BAP 2
Stars or above can have the logo on pack.
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5 - National Sustainability Be treatwise®

Be Treatwise® is a programme that promotes and encourages responsible
consumption of confectionery and confectionery-related treats.

Be treatwise®

Enjoy a balanced diet

C Be treafwise“’)

Enjoy a balanced diet

( Be trea’rwise®)
Enjoy a balanced diet

Version10 October2023 5.5
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5 - National Sustainability Blue Angel

Standard LO@O D%@“ *  The Blue Angellogo must be used for every Blue Angel certified
product, as stated by the Supplier and validated by the Technical
Service Provider (TSP)

e Itisonly permitted to use the logo with a short link that states the UZ

www.blauer-engel.de/Uz5 www.blauer-engel.de/Uz5 number (E.g. www.blauer-engel.de/uz5). The short link may or may
" e e " e oot not be accompanied by the description of the advantages of using the

- made from 100% waste paper
« particularly low level of harmful materials

« made from 100% waste paper

« particularly low level of harmful materials www.blauer-engel.de/qu

logo (see the three options on the left)

e Thelogo and the short link should be near to one another, where

possible
o : » Ifthelogoandthe short link are depicted in the rear of the product,
Minimum Size the Blue Angel logo can be depicted in front of the label without the
o . short link
The minimum image size of the logo is 10 mm.
Ablack version  Guidelines: More detailed information can be found in the Blue Angel

............................................ can be used with
authorization.

Guidelines on the ALDI Brand Manager Website.

10 mm

The minimum image size of the short link is 30 x 3.5 mm. (font: 7pt — Bold/Regular)

( www.blauer-engel.de/uz5 | ( www.blaver-engel.de/uz5 | 3,5 mm

30 mm 30 mm

The minimum image size of the explanatory box without the logo is 32 mm in length.
The minimum image size of the explanatory box with the logo is 45.2 mm in length.
The heigh of the explanatory boxes may vary to the range of text. The boxes shall not be distorted.

Applicable CGs: All Products containing Wood, Paper or Pulp.

wwuw.blauer-engel.de/uz5 www.blauer-engel.de/uz5 www.blauer-engel.de/uz5 www.blauer-engel.de/uz5

e g e e i 3rd Party Approval Required: Yes - Approval needed for first artwork only.
« made from 100% waste paper « made from 100% waste paper + made from 100% waste paper « made from 100% waste paper After the |OgO iS supplied further approval iS not necessa I'y

~ particularly low level of harmful materials - particularly low level of harmful materials « particularly low level of harmful materials

« particularly low level of harmful materials

Approval Instructions: To obtain the logo, the supplier must email RAL gGmbH
for approval at: umweltzeichen@ral.de

32 mm 32 mm 45,2 mm 45,2 mm

Version10 October2023
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5 - National Sustainability BPA Free logo (ALDI specific)

*  Where applicable to your product, the BPA Free logo can be added to the

Standard ‘Monochrone front of pack

e Where space allows, it can be repeated on the back of pack

e The logo normally prints as CMYK, though Pantone colours are listed
should additional spot colours be available

* Note also the minimum size and clear space instructions

e IMPORTANT NOTE: If a product consists of many different plastic
components (for example, a coffee machine or blender) and many
components have food or mouth contact, the marketing material must
indicate with disclaimers, wording or pointers which material exactly has
been tested to be BPA-Free.

Negative Negative Monochrome

The clear space
around the (ogo is
defined using the

g%@ 8mm

P
8

Minimwm size M(@h’c and width of
the A from BEA
Version10 October2023 5.7
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5 - National Sustainability Camp Quality

~

Camp @ Quality

L)
.

/7 0\
X M5
I~
Minimum Size: 40mm wide
Camp {¥ 5 Qualit
Y Rueltly
Mono
ariations
Ny
N Ny ‘ﬂ Camp
@ @ w/\ Quality
C/ ] \‘ C/ ) \‘
amp amp X, Cam
Quality  Quality @ Qua“fy
[
Stacked Landscape
Minimum Size: 16mm wide Minimum Size: 25mm wide

Version10 October2023

The primary logo appears as shown left with ‘Camp’ and ‘Quality’ either side
of the smiling sun graphic.

Variations exist where the wording is repositioned either below or to the right
of the sun graphic.

Monochrome versions are also available.
Logos and guidelines are available at the Camp Quality brand portal:
https://www.figma.com/proto/eCowWB2M7Uqgjno5ZzCPHYKX/External-brand-

toolkit?node-id=802-4711&starting-point-node-id=802%3A4711

Applicable CGs: All

3rd Party Approval Required: Camp Quality. Allow 3 business days for
approval process

Approval Instructions: Email a .PDF copy of all product artwork carrying the
CQlogoto: partnerships@campquality.org.au

Additional Comments: Got a brand question? Call the Camp Quality Marketing Team
Tel: 02 9876 0500

5.8
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5 - National Sustainability Compostable Certifications

The logo can be in

any mono-colowr

Home Compostable

AS 5810
ABAP 20001

Minimum clear space Minimum size

Minimum size allowed for
electronic use is 70 pixels high
and 61 pixels wide.

Minimum size for printed use is

AS 5810
ABAP 20001

AS 5810
ABAP 20001

Whenever the size of the logo is changed it has to be
,,,,,,,,,,,,,,,,,,,,,,,,, made sure that the initial proportions of the logo are
The clear space must equal at least half the height maintained, so that the logo is not distorted.
of the logo (see graphlg above) and must be kept For applications in which the logo is small, it has to
free of any other graphical elements, words, be made sure that the © symbol is also small, but
symbols etc. - apart from the ® symbol. notillegible.

Version10 October2023

12 mm high and 10.6 mm wide.

HOME COMPOSTABLE

The licence to use the Trade Mark is granted only for such products made
from compostable materials which have been assessed by the Australasian
Bioplastics Association and conform with the certification programme “Home
Compostable Verification Programme”.

The Trade Mark must always be used together with the verification/
certification number issued by the Association following verification/
certification of the relevant products

The Trade Mark may only be reproduced from printed or electronic artwork
provided by the Association

The Trade Mark must always be used on unpatterned / untexured
background (as far as technically possible)

The Trade Mark must be accompanied by the ® symbol on all products,
packaging and all other materials or documents. The registered Trade Mark
symbol ® must always be placed in the upper right corner of the Trade Mark

An attribution of the Association’s ownership of the Trade Mark must
be attached to all products, packaging and all other materials, and
correspondence with third parties. The attribution does not have to be
attached to products or packaging if the small size of the product or
packaging does not allow for a legible attribution. The wording to use is
the following:

®

‘ ) is a registered trade mark of the Australasian Bioplastics Association”.

Home Compostable

Applicable CGs: all products with certified home compostable packaging

3rd Party Approval Required: No - supplier receives the logo after signing the
ABA trademark license agreement

Approval Instructions: TSP and Artwork Approval

Additional Comments: Use of the ABA logos on ALDI-branded products requires a
Sub-license agreement between the main license holder (supplier) and ALDI.

59
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5 - National Sustainability Compostable Certifications

®

S
=\

The logo can be in

any mono-colowr

Compostable

AS 4736
ABAX 9999

Minimum clear space Minimum size

l L
I I |
| I i ®
I | ; —-
! I ® i \ o
I ‘ ‘ ‘ i ; Minimum size allowed for
| ! \ ! N | electronicuseis 70 pixels high
I | ‘ o ‘ and 61 pixels wide.
I P
| } } Pl ; Minimum size for printed use is
| ! \ | ! X : 12 mm high and 10.6 mm wide.
| 1 :
: : : } | Compostable ____!
1 ! ! D AS 4736
} L,Lqmestable,,L,,,,,J,J ABAX 9999
I
I AS 4736 I
} ABAX 9999 :
I I Whenever the size of the logo is changed it has to be
L made sure that the initial proportions of the logo are
The clear space must equal at least half the height maintained, so that the logo is not distorted.
of the logo (see graphic above) and must be kept For applications in which the logo is small, it has to
free of any other graphical elements, words, be made sure that the © symbol is also small, but
symbols etc. - apart from the © symbol. notillegible.

Version10 October2023

INDUSTRIALLY COMPOSTABLE - SEEDLING

e C(ertification to the Industrially Compostable standard for packaging is
notin line with the ALDI Plastics and Packaging Commitments and Home
Compostable certificationis always the preferred option. Where a product
is not available as certified Home Compostable (e.g compostable coffee
cups), certified Industrially Compostable products will be accepted

* The logo must always be used together with the corresponding
certfifcate’s registration number on all products, respectively their
packaging and all other materials or correspondence with third parties.
The logo and the registration number may only be used for products, for
which a corresponding, product specific certificate has been issued. The
registration number must be placed beneath the logo

e The Trade Mark must always be used on unpatterned / untextured
background (as far as technically possible)

e The logo must be accompanied by the ® on all products, respectively
their packaging and all other materials or documents. The registered
trademark symbol must always be placed in the upper right corner of the
logo above the right leaf, as example left

e Anattributiontothe Association’'s ownership of the logo must be attached
to all products, respectively their packaging and all other materials or
correspondence with third parties. The format to follow is:

Se . . . . . ”
“ U is a registered trademark of European Bioplastics e.V. in the EU.

The attribution does not have to be attached to products, respectively
their packaging, if the small size of the product, respectively the
packaging does not allow for a legible attribution.

Applicable CGs: all products made of certified industrially compostable materials
(not to be used for packaging)

3rd Party Approval Required: No - supplier receives the logo after signing the
ABA trademark license agreement

Approval Instructions: TSP and Artwork Approval

Additional Comments: Use of the ABA logos on ALDI-branded products requires a
Sub-license agreement between the main license holder (supplier) and ALDI.
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5 - National Sustainability Fairtrade Mark

The Giirtrade Wark Recommended Size The FAIRTRADE Mark is an independent, trusted and widely recognised
product certification that reinforces the message that Fairtrade producers
Size Example Maximum Minimum .
Applications size(width) Rsize (width) have benefited from purchase of the product. The FAIRTRADE Mark ensures
M (594x841mm)  Posters, display stands 66mm 60mm that international Fairtrade Standards have been met.
A2 (420x594mm)  Display stands, POS 46 mm 2 mm . | b ved f . | . d
[ ]
A3 (297 x420mm)  Posters, POS, flower bunches 33 mm 31mm \grmen ?4pprov?: .TUZT | ? recte_|ve | rtom kyJ[OUF Na_t|ort1a Eagtra c
rganisation or rairtrade international artwork team prior to printing or
FAIRTRADE FAIRTRADE A4(210x297 mm)  Large packs, 1 litre cartons 2T mm 19mm 9 . N . . . P P 9
public distribution of any packaging that displays the Mark
A5 (148x210mm)  Packs and labels 17 mm 15mm
The Mark (left) signifies that the product is 100% Fairtrade and )
physically traceable,like coffee. The Mark (right) means that the product A6 (105 x 148 mm)  20-50 bag tea pack 15mm 3mm e Torequest an lllustrator EPS file of the FAIRTRADE Mark, see the contact
that is 100% Fairtrade such as tea, has been traded under mass balance A7 (74x105mm) 750 ml bottle labels 13mm 11 mm details on the last page of the Fairtrade Mark Guidelines
conditions. In a product with multiple ingredients like as a chocolate bar, 1852
. Suee . X 74 mm) Labels and hang tags 'mm 7mm . . . .
all the ingredients in the product that can be Fairtrade, are purchased on : e The size guide (left) has been designed to support selection of the
Fairtrade terms, “all that can be Fairtrade, is Fairtrade”. In this case, the Sugar sticks etc. 9 mm 7mm

recommended size of the Fairtrade Mark

Mark (right) prompts consumers to look at the back of pack for more
information about the Mark and the Fairtrade ingredients.

e Oneoftheapproved Fairtrade Claims must always be placed on Fairtrade

AT certified products. Please refer to page 58 and 59 of the Fairtrade Mark

PMS Process Guideline for the claim options available
BlackU

PMS 306 C
PMS306 U

The FAIRTRADE Mark is
available in Colour and
Black & White versions, the
full colour version is
recommended.

e The Mark must be placed on the front face of the packaging or product
and be visible to the consumer. The Mark should preferably be positioned
near the left or right bottom edge or corner. Where the Fairtrade Mark
with Arrow is used, it is compulsory to place an Arrow next to the claim (1)

FAIRTRADE

e Guidelines: More detailed information can be found on in the Fairtrade
Marks Guideline on the ALDI Brand Manager Website.

Mark with arrow
The clear space must
take the arrow into
consideration, so that
the clear space begins

to its right 1 ) The Fairtrade cocoa may be mixed with

Applicable CGs: 09,38, 40, 41, 42, 43, L4, 45, 47, 48, 50, 51, 53, 54, 56, 57 or any Food &
Beverage product with 1009% certified content.

3rd Party Approval Required: Yes in addition to TSP approval. Product must be
registered to Fairtrade Connect portal

Approval Instructions: TSP PIF/FRS and Artwork Approval

Additional Comments: Any further questions must be submitted to
licensing@fairtrade.com.au

non-certified cocoa, on a mass balance basis.
For more visit www.fairtrade.com.au

| FAIRTRAD

Version10 October2023
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5 - National Sustainability Fairtrade Sourced Ingredient Mark (FSI)

The Tairtrade Sourced In@mdtem Mark,

JIE

o

=z

=

w

I

[7)]

FAIRTRADE || &

The FSI Marks are available in colour and black & grey versions,
the full colour version of the FSI Mark is strongly recommended.

FAIRTRADE

¥ COCOA

Exceptional use: The black
elements stay black, the
colour elements are printed
at 75% black.

Clear Space

Recommended Size

I hX k—— X ——

qQ

FAIRTRADE

ROSES

® Size Example Maximum  Minimum
g < Applications size (width) size (width)
QO j A1(594x 841 mm)  Posters, display stands 66 mm 60 mm
8 E A2 (420x594mm)  Display stands, POS 46 mm 42 mm
g A3 (297 x420mm)  Posters, POS, flower bunches 33 mm 31mm
FAIRTRADE ) A4(210x297 mm)  Large packs, 1 litre cartons 21 mm 19 mm
A5 (148x210mm)  Packs and labels 17 mm 15 mm
A6 (105x 148 mm)  20-50 bag tea pack 15 mm 13 mm
A7 (74 x 105 mm) 750 mL bottle labels 1B mm Mmm
A8 (52 x 74 mm) Labels and hang tags 1'mm 9mm
w
o Sugar sticks etc. 9mm 7mm
=
o
o
4
<
N PMS 306 C
FAIRTRADE
4 PMS 306 U
Exceptional use: Only the white
elements are printed when white is
the only colour used, e.g. crystal
bottles.
) Mark with arrow
: The clear space must
take the arrow into
consideration, so that
the clear space begins
tots right 2 The Fairtrade cocoa may be mixed with

non-certified cocoa, on a mass balance basis.
For more visit www.fairtrade.com.au

Version10 October2023

The FSI Mark has been conceived to align with the design of the FAIRTRADE
Mark. The separated ingredient tab provides the flexibility necessary for the
FSImodelto include all Fairtrade commodities, except coffee and bananas.

Every use of these Marks on packaging and promotional materials require
written approval from the licensing body (National Fairtrade Organisation,
NFO or Fairtrade International) prior to printing or publishing digitally

The arrow on the tab refers to an ingredient traded under Mass Balance
terms and indicates to consumers to look for more information on the back or
side of pack

Vector files of the FSI Mark will be provided by the NFO when an FSI license
contractis signed

The FSI Marks are available in colour and black & grey versions, the full colour
version of the FSI Mark is strongly recommended

Use of two ingredient tabs (1): A maximum of two ingredient tabs are
allowed. It's recommended to place the ingredient with the highest content
onthe left

The size guide (left) has been designed to support selection of the
recommended size of the FSI Mark

When the FSI Mark is used on packaging, one of the Fairtrade Sourced
Ingredient Claims must always be included on the back or side of pack.
Where the FSI Mark with Arrow is used, it is compulsory to place an Arrow next
to the claim. See claim options available on page 13 of the FSI Trademark
Guideline (2)

The FSI mark should be placed in the bottom left corner whenever possible
positioned away from the brand (If this hierarchy is reversed and the brand is
towards the bottom, the FSI Mark can be placed at the top

Guidelines: More detailed information can be found on in the Fairtrade
Sourced Ingredient Marks Guideline on the ALDI Brand Manager Website.

Applicable CGs: 09, 38, 40, 41, 42, 43, L4, 45, 47, 48, 50, 51, 53, 54, 56, 57 or any Food &
Beverage product with 100% certified content.

3rd Party Approval Required: Yes in addition to TSP approval. Product must be
registered to Fairtrade Connect portal

Approval Instructions: TSP PIF/FRS and Artwork Approval
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5 - National Sustainability Forest Stewardship Council (FSC)

FSC

www/sc.org

MIX

(Product type) Text
Text Text

FSC® C000000

100%

Required Elements:
A. FSClogo
B. Labeltitle. Must reflect the claim type (Mix, 100% or Recycled).

C. Product type. If the product meets specific requirements
detailed in the FSC Guidelines, this can be optional.

D. FSClicense code.

Optional Elements:

E. Moebius loop. If used, it must have a percentage figure.
F. FSCwebsite address.

G. Label text.

Minimum clear space

A
FSC

www/fsc.org

100%

Wood from well-
managed forests

FSC® C000000

Version10 October2023

FSC

www/sc.org

FSC 100%: FSC Mix (new)*: FSC Mix (current): FSC Recycled:

L’:) ®
100% ,. !

& ©
/.3

FSC FSC FSC

www.fsc.org www.fsc.org www.fsc.org
MIX MIX RECYCLED

Wood from well- Wood | Supporting Wood from Wood from
managed forests responsible forestry responsible sources recycled material

FSC® C000000 FSC® C000000 FSC® C000000 FSC® C000000
Green Green Black and White Black and White
(positive) (negative) (positive) (negative)

FSC

www.fscorg

100%

wwwfsc.org

100%

From well- From well-
managed forests managed forests

FSC*® C000000 SC® C000000 FSC® C000000

rom well
managed forests

SC® C000000

The font used for labels is Arial unicode mS.

Recommended minimum size
for (abel with all elements

‘ 17 mm ‘

100%

s
From well-

managed forest

FSC

Cw FSC®C000000

www/fsc.org

100%

From well-
managed forests

FSC® C000000

Minimum size for all labels

100%
FSC €000000
100%
FSC*® C000000

e TheFSClabelshall be clearly visible on the product, its packaging or both.

Where the normal label placement for a product type is not on the side
facing the consumer an extra logo may be used in @ more prominent
place

The label shall not be used to make a partial claim about a product. Where
permanent parts of the product (other than any packaging materials or
non-forest based materials) are not covered by FSC certification, the FSC
label shall not be used

The FSC trademark license code is automatically added when the label
generatoris accessed via log-on and password

Where the FSC logo is used on-pack, the direct ALDI supplier (final legal
owner) must be FSC certified

All product sales documents must contain the certificate code associated
with each product and the claim type

Product labelling is mandatory for all certified products and must follow
the FSCTrademark Use Guide

*The new FSC Mix logo must be used on product artwork from 1July 2024.
Existing products labelled and approved prior to this date may continue
to be used and distributed until the artwork is revised.

Guidelines: More detailed information can be found in the
FSC Guidelines on the ALDI Brand Manager Website.

Applicable CGs: All products containing wood, paper and pulp based product

3rd Party Approval Required: Yes - Approval from accredited Certification

Body required

Approval Instructions: Suppliers must approve each artwork with their certification
body. For a full list of certificate bodies use this link.

To generate the logo online, suppliers can access the FSC website and

login to create own logo
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5 - National Sustainability Marine Stewardship Council (MSC)

Horizontal Vertical *  Position: The MSC ecolabel must appear on the front of the packaging to
ensure itisimmediately visible to consumers

e Colour: The blue version of the MSC ecolabel is always preferred.

CERTIFIED
SUSTAINABLE
SEAFOOD

CERTIFIED

SUSTAINABLE Colour: If you are using the MSC ecolabel on
R RaG CERTIFIED ¥/ 9

MSC ggﬂé’g{,\BLE top of an image or dark coloured background ) ) i i -
R WWW.msc.org MSC please use the version with the white However, if your package is black and white only, a mono version is
R trademark symbol (TM). For light or white available

backgrounds use the standard version of the

G Gl e The MSC Chain of Custody code: Every MSC labelled product must carry

a Chain of Custody code following the format of MSC-C-xxxxx that refers to
the producer of the product. It can be displayed anywhere on your
materials and should be readable. The code will be provided by your
certifier or supplier

Minimum clear space | . . .
P | e The MSC Claim: When the MSC ecolabel is used on a product, it must
When the logo is produced at its minimum size the clear gs@;ﬂﬁEBLE I | b iedbvth lai h lai h
space around it must be: s alwaysbeaccompanied by the MSCclaim.The MSCclaim cangoanywhere
, . MSC ' on apackandisavailable in five versions:
- atleast 2mm for product-specific text (such as species, WWW.msc.org | ) )
weight, ingredients). . 1. Thank you for choosing seafood that has met the MSC's global standard for
A Minimum Smm clear sustainability. Together we can help protect fish stocks for the future. www.msc.org
« atleast 5Smm for general design elements (such as Clear space must be at space for general ) . . e
least 2mm for product 2. This product comes from a fishery that has been independently certified to the
brand names, logos) where the MSC logo could be eas p on-product ' ; :
: . Tt ; MSC's standard for a well-managed and sustainable fishery. www.msc.org
associated wit h the host brand. specinic design elements ) o : )
When the lodo| duced at o b 3. The [insert seafood species] in this product comes from a fishery that has been
AR SO S LR IR S S T independently certified to the MSC's standard for a well-managed and sustainable
surrounded by a minimum clear space at 10% of the logo fishery. www.msc.org

height (vertical idth (horizontal). Al Il . , . -

eight (vertical o (horizontal). Aways allow as 4. This seafood has met the MSC's global standard for sustainability. www.msc.org
much space as possible.
5. From an MSC certified sustainable fishery. www.msc.org

CERTIFIED

EEEES'C',“SBLE e Guidelines: More detailed information can be found in the MSC
Minimum size MSC Guidelines on the ALDI Brand Manager Website.
www.msc.org
Horizontal Vertical
| 26.1mm | | am |

| 10mm |

18.8mm

CERTIFIED
CERTIFIED SUSTAINABLE
SUSTAINABLE SEAFOOD
SEAFOOD MSC
MSC ™ WWW.msc.org
WWW.msc.org @

Applicable CGs: All Products containing Fish & Seafood
3rd Party Approval Required: Yes - MSC approval required for each Artwork

Approval Instructions: Fill the MSC Product Approval Form and send to the MSC label
licensing team for approval. This information can be found at the website.
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5 - National Sustainability Organic certification

Department of Agriculture, Water and the Environment Organic Approved Certifying Bodies
Approved Certifying Organisations:

AUS-QUAL Limited (AUSQUAL)
www.ausqual.com.au/index.html

Organic Food Chain (OFC)
www.organicfoodchain.com.au

o ed 0@

& %

Bio-Dynamic Research
Institute (BDRI)
http://www.demeter.org.au/
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NASAA Certified Organic (NCO) USDA ORGANIC
WWW.nasaa.com.au https://www.usda.gov/topics/organic

NASAA
CERTIFIED
ORGANIC usnA
Si78p W
Za
ACCREDITED

Australian Certified Organic (ACO)
https://aco.net.au/

EU Organic Certifed
https://www.ecocert.com/en/certification-detail/

organic-farming-europe--ce--n-834-2007

ACO
Certified

Organic

Tasmanian Organic-dynamic Producers (TOP)
www.tasorganicdynamic.com.au

T L MR
R TR AT

The following ALDI product range shall be Organic certified:

e 0OhSo Natural Organic Range, see Section 111

e Products with “Organic” in the product name

 Sustainable Fish and Seafood products nominated for Organic certification.

Products Manufactured in Australia

For products from Australia, ALDI accepts certification issued by the
Department of Agriculture, Water and the Environment Organic Approved
Certifying Bodies, including these organisations listed in:
https://www.agriculture.gov.au/about/contact/phone/approved-
certifying-bodies that audit against The National Standard for Organic and
Bio-Dynamic Produce.

Please refertothe specificartwork requirements ontheirwebsites respectively.

Imported Products

For imported products, ALDI accepts the organic standards that are officially
endorsed by the International Federation of Organic Agriculture Movements
(IFOAM) listed in https://www.ifoam.bio/our-work/how/standards-
certification/organic-guarantee-system/ifoam-family-standards

Pleaserefertothe specificartwork requirements ontheirwebsites respectively.

Guidelines: More detailed information can be found on the ALDI Brand
Manager Website.

Applicable CGs: All Food & Beverage CGs
3rd Party Approval Required: No - TSP approval

Approval Instructions: TSP PIF/FRS and Artwork Approval

Additional Comments: ALDI accept a range of organic certification standards.
Forimported products, ALDI accepts the organic standards that are officially
endorsed by the International Federation of Organic Agriculture Movements
(IFOAM). For products from Australia, ALDI accepts certification issued by the
Department of Agriculture, Fisheries and Forestry (DAFF) Organic Approved
Certifying Organisations.
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5 - National Sustainability Packaging and Circularity Improvement

L NED Pp PRO
o O, < 0
S{\@Lé] 1 & 2 v\'\ (/(‘\ TRAY TRAY “Tray” can be replaced with relevant
@ 2 @ - packaging component name (to be
-
/ 3 /
<

é 'z Q/j o 'zo @ :; chosen from APCO’s list of Approved
3 o, > ARL Component Names)
O 4 = % ~ !

o withrelevant percentage
& ofrecycled content

S@[&Z /ﬁ\ P ./@@'EA’@\.
& \, &/

EDUC fic.
g’t\@ le3 e ® » v° N ) ) _
o () < fu\ £y Punnet” can be replaced with relevant
ol z Q / " packaging component name (to be
° I w '\ /. \ LJ ' chosen from APCO’s list of Approved
(‘7 Q‘ll % © W ARL Component Names)
Sric ¢ ALpst

43 PMS
5 o 193¢

o [ ]
2 3 Logo Sizes and clear space
Size Minimumsize ~ Minimum clear space
Large Pack Formats 35mm 5mm
Medium/Small Pack Formats 25mm 4mm
Small Pack Formats 15mm 3mm ¢
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Packaging and circularity logos are used to highlight where a product or a
packaging has been improved for greater circularity and less environmental
impact.

The packaging and circularity improvement logos can only be used
where packaging or product comply with the claim being made, which
has been substantiated by the supplier

Use of these logos are not mandatory, but used at the choice of the
Buying Director. The use of these logos are in addition to, not in place of,
the requirements for recycling information on back of pack

Where a message needs an additional statement on the back of pack, an
asteriskis added (1). Additional statements should confirm whether claim
refers to product, packaging or both

The primary version is the brown / neutral colour. This colour is subtle to
complement designs, while still providing an earthy, environmentally
friendly tone. This is the preferred option and should be used wherever
possible. In cases where the primary version does not complement
the design, two different colours (one lighter, one darker in tone)
may be chosen from the design colour scheme for the logo. If printing
specifications restrict the use of a colour version of the logo, the mono/
reverse versions can then be used (2)

The logo can appear as one of three fixed sizes based on the size of the
packaging (3)

There should be a clear zone around the logo when it appears on pack
(3). Photography or background textures can appear in the clear zone
but important copy or graphic elements cannot. If an acceptable clear
zone cannot be achieved, the next size of logo down should be used

Guidelines: More detailed information can be found in the
Packaging Reduction Logos Guidelines on the ALDI Brand Manager
Website.
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5 - National Sustainability Programme for the Endorsement of Forest Certification (PEFC)

Using the PEFClogo on a product is an excellent means for PEFC-certified
entities to demonstrate their commitment to responsible forest
management and to promote their environmental and social credentials.

e The PEFCLogo and related claims only concern the origin of forest based
raw material used in the labelled products

e Only “PEFC Certified” and “PEFC Recycled” are accepted

e The PEFClogo must be obtained by the PEFC Label Generator online

Required Elements:
A. The PEFClogo consists of two trees surrounded by an arrow and the “PEFC” initials placed d The |OgO is in two formats: landsca pe (preferred) and portrait and can

undemeatht appear anywhere on pack
@ @ B. The PEFClogo licence number uniquely identifies the logo licence holder.

Note: The PEFClogo licence number is NOT identical with the Sustainable Forest Management . Single colour versions can be used if the printing process does not allow
or Chain of Custody certificate number. L. .
the application of the original green colour (1):

@ C. Label Name - either “PEFC Certified” or “PEFC Recycled” (the label name is required for . .
"Recycled” and optional for “Certified”). 2. Black logo on a white or light coloured background.
D. Label message may be excluded if it is clear to what product the PEFC label refers to. 3. White Iogo on a black or dark coloured background_
@ Refer to page 23 of PEFC Guideline for further information. ) ) . »
(®  optional Elements: * Where The PEFC‘I'ogo is used on-pack, the Final ProqucUon Faohty must
E. PEFC Website. be certified (facility that manufactures the product intended for final
F. Label Frame. consumption)
e Allproduct sales documents must contain the certificate code associated
o ‘ with each product and the claim type
Minimum size Clear Space o B
e Product labelling is mandatory for all certified products and must follow
Fr—— —=5— — —n1 the PEFC Trademark Rules
| con - - - 4
pere Coted /\ percconttes | ° idelines: Mor iled information can be found on the ALDI Bran
| @ T [ " | Guidelines ore detailed information can be found on the and
NG RS A e Manager Website.
I PE FC controlled sources I ‘LPWE FC controlled sources :
| o gy | el e |
L_ _— _P°P _ _ _ 1
The minimum amount of clear space shall be equivalent to the
27mm | | height of the letter “P” of the PEFC logo used in the label.
15mm 1mm Applicable CGs: All products and/or packaging containing wood, paper or pulp
based material.
3rd Party Approval Required: No, but logo must be obtained at the PEFC label
generator online.
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5 - National Sustainability Rainforest Alliance

ORIGINAL MILK
CHOCOLATE

[ POWER BAR

Version10 October2023
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5 - National Sustainability Rainforest Alliance

5

Ingredients: Green Tea™ (94%), Jasmine
Flavour (5%), Jasmine Flowers (1%).

“Rainforest Alliance Certified www.ra.org

6

Ingredients: Green Tea" (94%), Jasmine
Flavour (5%), Jasmine Flowers (1%).

‘Rainforest Alliance Certified www.ra.org

The Rainforest Alliance seal stands for a better future
for people and nature.

7
Ingredients: Green Tea" (94%), Jasmine
Flavour (5%), Jasmine Flowers (1%).

‘Rainforest Alliance Certified. The Rainforest Alliance seal
stands for a better future for people and nature. www.ra.org
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e Accompanying Text Claims:
Compulsory Elements:

- Logo must have certified crop / ingredient listed below front of pack logo
(4), unless a single ingredient product

- Ingredient list must include an asterisk * or alternate symbol beside
certified crop, followed by a call out directly after the ingredient listing.
The URL must also appear on pack once only, whether immediately after
certification text, or with accompanying statement, see below for options.

Text claims:
Micro claim only [minimum following ingredient list] (5)

*Rainforest Alliance Certified www.ra.org

Micro claim in ingredient listing plus additional long claim elsewhere on
packin a ‘call out box” with optional additional logo. (6);

*Rainforest Alliance certified. www.ra.org

The Rainforest Alliance seal stands for a better future for people and nature.

Long claim included in ingredient listing (7);

*Rainforest Alliance certified. The Rainforest Alliance seal stands for a better
future for people and nature. www.ra.org

The above claims may not be amended as these are used internationally by ALDI
Stores, where possible the long claim (7) is recommended and can be used as an
extended claim following ingredient list. Please email sustainability@aldi.com.au
forany questions.

e Guidelines: More detailed information can be found in the Rainforest Alliance
Labelling & Trademark Guidelines (2020) on the ALDI Brand Manager Website or
directly from Rainforest Alliance.

Applicable CGs: 09,38, 40, 41, 42, 43, L4, 45, 47, 48, 50, 51, 53, 54, 56, 57 or any Food &
Beverage product containing the listed certified ingredients. FSC certified products
may also carry the seal.

3rd Party Approval Required: Yes in addition to TSP approval. Product must be

registered to Marketplace 2.0
Approval Instructions: TSP PIF/FRS and Marketplace 2.0
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5 - National Sustainability Responsibly Sourced Fish & Seafood

Colour logo Reversed logo

RESPONSIBLY

RESPONSIBLY
SOURCED

SOURCED

Clear space Minimum size

******* ) O =

RESPONSIBLY,
SOURCED

Clear Area 135%

RESPONSIBLY
SOURCED

,,,,,,,

11Tmm wide 11mm wide

|
|
|
|
|
I RESPONSIBLY RESPONSIBLY’
| SOURCED SOURCED
|
|
|
|

Clear Area 135%

Version10 October2023

e Minimum Size: To ensure legibility, the logo must not be reproduced
less than Timm wide

e Clear Space: For visibility, an area of clear space must surround the logo.
This area is equal to 135% the size of the logo

e Only ALDI's Responsibly Sourced logo is permitted on artwork. Alternative
‘Responsibly Sourced’ logos are not permitted.

Applicable CGs: All Products containing Fish & Seafood
3rd Party Approval Required: No
Approval Instructions: TSP PIF/FRS and Artwork Approval

Relevant Website links: For further information email sustainability@aldi.com.au

Additional Comments: The Responsibly Sourced logo is applicable if the product
containing Fish & Seafood is fully compliant with ALDI Responsible Fish & Seafood policy

5.20

[ QUICK LINKS I CONTENTS I |l



ALDI Australia | Master Artwork Guidelines

5 - National Sustainability RSPCA Approved Farming Scheme

e The RSPCA Approved logo may be accompanied by a statement identifying which
animal product is RSPCA Approved

Variations

e If the product contains more than one animal protein, the name of the RSPCA
Approved ingredient must be identified as such. (e.g. RSPCA Approved Chicken
containing non-RSPCA egg ingredient must have the ingredient stated as RSPCA
Approved Chicken)

e Ifa product contains non-RSPCA Approved animal products, the approved animal
product must be clearly mentioned on the packaging (e.g. “Chicken in this product
is sourced from RSPCA Approved farms”)

e Thelogo canbe used on the front or on the back of pack

Chicken

Correct Use Misuse
LS e e RSPCAApproved eggs e Chicken sourced from RSPCA farms
. Turkey Approved by the RSPCA o RSPCA chicken on the menu
Minimum Size Clear Spﬂcg e Chicken sourced from an RSPCA Approved e RSPCApork
Minimum size is measured The clear space width is the same as the width of the black circle of the logo. farm ° RSPCA barn-laid eggs
to the black ring, not the white keyline. More clear space is encouraged where possible. . Sourced from farms approved by

o RSPCA free-range turkey

. Chicken raised with the RSPCA

o Chicken endorsed by the RSPCA

. Chicken raised to the RSPCA’s animal welfare ‘ RoPCAacarediied chicken
standards o RSPCA endorsed chicken.

. Pork raised to the RSPCA's standards

. Proudly offering RSPCA Approved chicken
products

the RSPCA

. Free range pork sourced from RSPCA
Approved farms

. Selected RSPCA Approved products available.

White
Black

RSPCA
Green

White

Applicable CGs: All products containing RSPCA Approved chicken and/or turkey.
3rd Party Approval Required: Yes - RSPCA must approve every artwork used

White

on packaging and marketing material.

Approval Instructions: Approval for logo use in ALDI catalogues and
advertisements must be sent to ALDI NSUST to request RSPCA approval.
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6 - Legislative

Introduction

It is important to be aware of the legislative requirements
of packaging, whereby the Technical Service Provider,
Quality Assurance Team, regulatory bodies or accreditation
organisations check all of the artwork. This is to ensure that
it is in line with the various regulations and codes for food
and non-food (for example, the FSANZ Food Standards Code,
Australian Consumer Law, Trade Measurement Regulations).
It is still vital that we have a general overview of what is
acceptable.

Having awareness of some of the broader requirements
allows us to complete projects more efficiently. In the pages
that follow are general rules as a guide that can be followed
day-to-day and are not to be considered a comprehensive
overview because of ongoing legislative changes.
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6 - Legislative

Legislative requirements

Legislation and packaging related restrictions are
primarily governed by the following legislation:

Version10 October2023 6.2
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FSANZ Food Standards Code

Australian Consumer Law

Country of Origin Food Labelling Information Standard 2016
Trade Measurement Regulation

Therapeutic Goods Act

APVMA Ag Labelling Code

APVMA Veterinary Labelling Code

Handbook of First Aid Instructions, Safety Directions, Warning
Statements & General Safety Precautions for Agricultural &
Veterinary Chemicals (FAISD Handbook)

Standard for the Uniform Scheduling of Medicines and
Poisons (SUSMP)

Dangerous Goods Act

Australian Standard AS5812 - 2017 Manufacturing and
Marketing of Pet Food

Other relevant Industry Guidelines, Codes of Practice and
Standards

Required Advisory Statements for Medical Labels
State-specific Container Deposit Scheme legislations.

In some instances packaging may also need to be
approved by:

Therapeutic Goods Association (TGA)
Organic Certified Bodies (ACO)

APVMA

Marine Stewardship Council (MSC)
Aquaculture Stewardship Council (ASC)

Or other governing organisations that specialise in select
food and/or non-food products.

In most cases the supplier will be responsible for acquiring
the necessary approvals from additional 3rd parties and will
present these approvals to the Technical Service Provider and/
or Quality Assurance team for their records.
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6 - Legislative

Legislative requirements conTINUED

The following are some of the most common specific
requirements relating to packaging:

Pack imaging

Must be close to accurate to the look of the contents and
quantity of the serve in the pack. Any food imagery used on
pack is considered to be a characterising ingredient and must
have the percentage reflected in the ingredients list.

Serving suggestion

Cooked and/or presented food products must have the words
“serving suggestion” included. Note: This is not applicable if
only ingredients in the product are pictured.

Trade measurement statement location

Declarations must appear on the main display faces. For
cylindrical products, it must be written within the 60 degree
arc either side of the central vertical line down the front panel.

Trade measurement statement text size

Declarations must meet minimum height requirements and
minimum 2mm clear of pictures and/or graphics or edges
of label or packaging. In line with National Measurement
Guidelines 2016 note that space must be left after the
numerical value of an Australian legal unit of measurement
and before the name or symbol of the unit of measurement
(C13/10).

Required label text

Listings must appear on a solid background using contrasting
colours ie cannot be laid over a picture (see back of pack
information) and must be legible.

Nutrition panels format

Must appear in exactly the same format as presented in the
ALDI Master Artwork Guidelines.

Country of origin

All products offered for sale in Australia must detail where
the product was grown, produced, made or packaged. ALDI
will apply country of origin labelling requirements for priority
foods to all exclusive brand priority and non-priority food and
beverages (excluding alcohol, which will adopt non-priority
requirements). ALDI QA should be consulted if clarification
IS required.

ALDI trademarked names

Must have the applicable ™ or ® as superscript wherever the
brand name or logo appears on the pack.

Traceability

ALDI products are required to be traceable and as such should
contain lot identification information in accordance with the
Australia New Zealand Food Standard Code.

IMPORTANT NOTE: Restrictions are not limited to the above list.
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6 - Legislative

Trade measurement requirements

What is the main display face?

- —
: : The main display face is where the brand and product names
e . / marks appear on the pack. If they appear more than once
/ onthe pack with equal prominence, itis considered as having
g multiple display faces (1). If they appear more than once on

the pack but one face is larger than the others, the larger is
considered the main display face (2).

When there is no brand or product name / mark, the main
display face is determined by the area of the packaging that
will be most prominent when displayed for sale.

For packs with multiple display faces, measurements must
appear on two faces.

Where must the measurement be placed?

The brand name, along with the product name and
measurement, must be in the same field of vision on the
main display face. The brand and product name and trade
measurement statement must all be included within a 600
arc (1200 radius) either side of the centre of the main display
2mm face, with all 3 items in the same alignment (3).

2mm 2mm

,,,,,

“2mm Measurement must be at least 2mm clear of the label/package
edge, graphic elements or type.

Version10 October2023 6.4
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- - Trade measurement requirements CONTINUED
Measurement colour
Measurement characters must be in contrasting colour to the
background (1), a texture or vignette is not permitted. If clear

packaging is used and when colour is not contrasting to the
background, all measurements must have solid background.

1 2 If the measurement is embossed or stamped, it must be at
least 3 times the required size (2).

Where the manufacturer prints the measurement on the
packaging during production, all required measurement text
must be at least 3mm high.

Measurement size
Minimum character height is based on the longest package
dimension (3). For rectangular containers: width, height or

length. For cylindrical, spheroidal, conical or oval: height,
length or diameter.

min.

2.5mm

230-360mm

— : Pack dimensions are based on the final total product ie. bottle
Longest package dimension| Minimum text height* S . .
with lid / trigger or similar.
Under 120mm 2.0mm . . ) .
SR - For inner pa'cks of @ multipack the text height is based on the
P - inner pack size.
Over 360mm 4.8mm Minimum text height for the trade measurement statement is
*Based on smallest character based on the smallest featured character (4).
4 - Required space
X UGz RS mL_mm O.pa CK.__amn There must be space between the weight statement and the
AN A unit of measure, eg. 125 g.
mm

Version10 October2023 6.5
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6 - Legislative

Trade measurement requirements CONTINUED

The use of the following abbreviations are approved.

a. kg - kilogram
b. g-gram

c. mL-millilitre
d. L-litre

e. W-watt

f. dia-diameter
g. m-metre

h. cm - centimetre

The following terms are not to be abbreviated on pack orin
marketing communication:

a. Pack

b. Piece

Version10 October2023
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Warranty information

Refer to the ALDI Guideline for Product Information or ALDI

= Brand Manager Website.
ALDI

Warranty Certificate

-
—
REGISTER i g1 'T0 KEEP UP-TO-DATE WITH IMPORTANT PRODUCT INFORMATION

o service. Should you,
Tollows:

= R—— . ranty Certificate

d or refunded at our discretion.

period,
addition thepr consumer has under the
« At
under th lian Consumer Law. ind
foramajor failure. any oth damage.
or replaced if 0 major failure.
Proof of Purchase
This warranty s vali d i not transferable. Please keep your pi , tax invoice or receipt as the best
d fof
pr n

MODEL NUMBER XXX MM/YY.

Extent of Warranty
This warranty islimited to defects in workmanship or parts. All defective products or parts will be repaired of replaced.
This t cover batteries or any other .

Normal Wear and Tear

nd e prod parts

Exclusions
This warranty does not cover:

Any def ed by b installation or operation, lack of ,
unauthorised modification, loss of parts, tampering or attempted repair by a person not authorised by the distributor,
+ Any product that has not been installed, operated or maintained in accordance with the manufacturer's

operating instructions provided with the product.
« Anyproduct that has been used for purposes other than domestic use.
proper power input o improp:

To Make a Claim
This warranty against defects is provided by ALDI Stores, Locked Bag 56, St Marys Delivery Centre, NSW 2760,
Phone (02) 9675 9000, If a defect in the good: within 24 months (th d period on DAYTIMETELNO.
you are entitled to claim a warranty, please contact or send all warranty claims to:

Supplier Name
Supplier Address

Supplier Telephone (and ideally opening hours)
Supplier Email Address and Website

When making a return, please ensure the product is properly packaged so as to ensure that tothe copy of your purchase,
product during ransit.
4 nowanst. . . Please do not send to the address below.
fease provide theoriginalor a copy of the proof of isop i
of the problem. 2 i Il the Customer Service hotline. Please ensure that you have the product
Please note that the costs of making a warranty claim, including any return postage, will be covered that we are able to respond quickly and efficiently as possible.

by the supplier dentified above.

Please note upon receiving your warranty claim, the supplier will send, via the post or email, a repair
and refurbished goods or parts notice. Please provide your email address and advise the supplier,

if you wish to obi ai parts X

Huct information.

AFTER SALES SUPPORT
B @ woon Jr— S— ”
AUS Hotline Costs MODEL

AFTER SALES SUPPORT
B @ 1340000 2 wwwsuppliercom YEARWARRANTY
AUS Hotline Costs MODEL: XX00OX PRODUCT CODE: XXXOOX MMAYYYY

Version10 October2023
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Country of origin labelling conTiNueD

Colours

Standard mark should appear in green, gold and black
combination (1) or in monochrome (2). It is recommended that

é the green, gold and black combination is used where ever
Grown in Grown in Orientation
Australia Australia

@ Standard mark can be presented in portrait or landscape

possible.

orientation (3).

Placement

Standard mark to be located on back of pack. If this is
not possible, it should not go on the base as this is not

recommended.
, The standard mark cannot be split across different faces of
the pack (4).
3

The country of origin flag will appear on the front of pack

A Grown in if eligibl y J g PP P

Australia iteligible.

| &=

Grown in The standard mark can be located on the front of the pack for

Australia Primary Fresh Meat and Primary Fresh Produce products with

no ingredient list or NIP, with only a top label.

>

Version10 October2023
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Country of origin labelling conTiNueD

Grown in
Australia

Interstate Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz 1234567890
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6 - Legislative

Country of origin labelling conTiNueD

Bar chart graphic requirements

The percentage of Australian ingredients is represented in a
bar chart using the guideline comments shown below, based
Labelling Bar Chart on the proportion of Australian ingredients.

The bar chart is used on the standard mark graphic labels to
1111 1111 1111 help consumers quickly and easily identify the percentage
<10% 10% -19% 20% - 29% of Australian content in a food product. An unfilled bar chart
therefore indicates that a food contains wholly imported
ingredients.

3(;%:_;9!,/0 4(1)%:_Lgl% 5(1)0/:_I59I% The bar chart is generally shaded in 10 per cent increments;

rounding down e.g. a product with 58 per cent Australian
content would have a bar chart filled to 50 per cent.

1111 1111 1111 There are two exceptions to this rule:
60% - 69% 70% - 79% 80% - 89%

e Forfoodswith lessthan10 per cent Australian ingredients,

the bar chart is filled to the 5 per cent mark, e.g. a product

L1111 L1111 L1111 with 9 per cent Australian content would have a bar chart
90% - 94% 95% - 99% 100% filled to 5 per cent

e For foods that contain at least 95 per cent but less than
exclusively Australian content, the bar chartis shadedtothe
95 per cent mark e.g. a product with 99.5 per cent Australian
content would have a bar chart filled to 95 per cent.

Version10 October2023 6.1
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6 - Legislative

Country of origin labelling continueD

Percentage of Australian ingredients in Explanatory
Statement

The percentage Australian ingredients is rounded down to
the nearest whole number.

If there is variable Australian content in a product the value
is to be expressed as the minimum percentage of Australian
ingredients.

Standard Mark Required

The standard marks shown on the following pages are
required to be used based on the options ALDI have elected
to use.

Note:

“Product of” is used for processed food, and “Grown in” is used
for fresh, frozen or dried plain fruit and vegetables.

‘Made in” means the product was last substantially
transformed in the country claimed.

‘Grown in” or “Product of” means that each significant
ingredient or component originated in or was grown in the
country claimed, and all, or almost all, of the production and
manufacturing processes occurred in that country.

“Packed in” is only used when product only undergoes simple
processing in the claimed country.

Version10 October2023 6.12
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| A
Australian
Grown

=

roducts are
foudrerat
your nearestAL

i

ALDI guarantees tha our exclusive brand.
{o g singentqually spectcators.
salsfed ih tis produc,please rer i

= .
I
* .

Back of pack example

slore for  ull efund o repiacement.

9911022

ALDI STORES, 1 SARGENTS ROAD
MINCHINBURY NSW 2770

| A
Product of
Australia

1kg

Country of origin labelling conTiNueD

Products manufactured in Australia from 100%
Australian ingredients

1. Used for plain mixes of fruit and vegetables.

2. Used for all other food products including nuts and meat.
(ie. excluding plain mixes of fruit or vegetables).

Front of pack example

Ingredients: Natural
Almonds (100%).
CONTAINS
ALMONDS. MAY
CONTAIN OTHER
TREE NUTS.

No Artificial Colours
or Flavours
No Preservatives
Suitable for
Vegetarians
and Vegans
Store in a cool,
dry place.

Product of
Australia

Version10 October2023 6.13
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Country of origin labelling conTinueD

1 2 . . .
S Products qualifying as “Australian Grown/Product of
GIFT BOX Australia” or “Made in Australia” with some imported

(| C—J ingredients

Made in Made in . . . .
Australia Australia 1. Used for products with at least 10% Australian ingredients.
from at < S from less
least 70% Sliced RIS - than 10% . N .
Australian mushrooms Australian 2. Usedfor products with lessthan10% Australian ingredients.
ingredients - ingredients

3. Used for products with no Australian ingredients.

812GIFTBOXCONTAINS:

80gRainforestDukh,
250m ExtraVirginOlve Of,

- U 4.Used for Australian grown products exported and
re-imported, but not substantially transformed overseas.

Note: Has to be used even if multiple steps occur overseas.

RANFOREST
DUKKAH
809

1Al
]

»

Made in Australian
Australia Macadamias
from (shelled in
imported Fiji)
ingredients

Version10 October2023
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Country of origin labelling conTiNueD

1 2 3 4 . . e , .
[E] [I] [E] (] ‘I‘>roduct§ packed in Australia (ie. d(.)n"t qt:allfy as
Packed in Packed in Packed in Product Canadian Australian Grown / Product of Australia” or “Made in
Australia Australia Australia of Canada Grown Australi a")
from at from less from Packed in Packed in
least 70% than 10% i i i : PR i
el o ir"g‘r‘::,ﬁfﬂs Australia ) { Australia 1. Used for products with at least 10% Australian ingredients.
ingredients ingredients

2. Usedfor products with lessthan109% Australian ingredients.

3.Used for products with no Australian ingredients where
ingredients are grown in multiple countries.

4. Used for products with no Australian ingredients which are
grown and produced in a single country.

g (| 7
Made in Packed in Made in Packed in
France China Japan Spain ; 0 i ; i
from100% from ot from s from loss 5. Used for products with 100% Australian ingredients.
Australi least 50% 0 0 : o :
e Austratian fhani0% 1| fhan1o% 6.Used for products with at least 10% Australian ingredients.
ingredients ingredients ingredients

7. Usedfor products with lessthan10% Australian ingredients.

Made in Vietnam
from at least 50% Note:
Australian ingredients

“Madein”is used when products qualify for “Grownin/Product
of”or “‘Made in”.

“Packed in” is used when products don't qualify for “Grown
in/ Product of” or “Made in”.

Same qualification criteria apply for Australian and overseas
products.

Version10 October2023
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Country of origin labelling conTiNueD

Product of Made in Canadian Imported products conTinvep
Canada France Grown Used for products with no Australian ingredients.

Same qualification rules apply for use of “Grown in / Product
of" or "Madein”.

Product of Sri Lanka Packed in
Packed in Australia China from
imported and
Chinese
ingredients

No Artificial Colours or Flavours BRAND LOGO 99% Fat Free
Suitable for Vegetarians Store in a cool, dry place. Once opened, store refrigerated below 4 °C

and consume within 3 weeks.
NUTRITION INFORMATION Best Before: See side of the cap.
Servings per package: approx. 12
g

Serving size: 20 Ingredients: Organic Strawberries (47%), Organic Cane Sugar, Water,
Avg. Quantity % Daily Intake*  Avg. Quantity Gelling Agent (440), Acidity Regulator (330).
per100g

per Serving per Serving MAY BE PRESENT: EGG AND MILK
73 2% 8 S

JUST ORGANIC™ is a trademark of
ALDI Stores.

Energy
Protein

Fat, total
 saturated LESS ALDI guarantees that our exclusive
brand products are developed to our
Carbohydrate

o stringent quality specifications.
- sugars 989 1% 490g ( e
Sodium LESSTHAN 1mg LESSTHANO.1% LESSTHAN1mg = |
*Percentage Daily Intakes are based on an average adult diet gffﬁé CACL’E;:“'C BEEE
of 8700 kJ. Your daily intakes may be higher or lower 190 i 2
depending on your energy needs. YO ' V= ALDI STORES @

1 SARGENTS ROAD
MINCHINBURY NSW 2770
Made in Belgium 4 www.aldi.com.au

If you are not entirely satisfied with
this product, please return it to your

Version10 October2023
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Country of origin labelling continueD

Other possible scenarios

¢ Small package (if surface area is less than 100cm - this
is based on pack size not label size)

Only Country of Origin explanatory statement is required in
a box.

The Kangaroo Logo and bar chart are not required even if
normally applicable for the product. This is only permitted
rarely in packages that demonstrably cannot contain the full
Country of Origin mark.

e Multipack with transparent outer packaging or no
outer packaging (for example, UHT fruit juice 6 pack
or yoghurt 6 pack)

Appropriate Standard Mark would needto bevisible oninner
packaging or this would have to be present on the outer
packaging. Standard Marks on outer or inner packaging
must always be compliant.

Version10 October2023 6.17
| QUICK LINKS § CONTENTS & 2



ALDI Australia | Master Artwork Guidelines

6 - Legislative

Country of origin labelling continueD

No Presenaties Other possible scenarios conTINUED

Source of Protein

Suitable for Vegetarians

¢ Multipack where the inner packaging is not visible (for
example, a multipack of chips or snacks or a carton of
mixed soft drinks)

Appropriate Standard Mark would need to be visible on
outer packaging. This would be based on Country of Origin
of the overall product or a Standard Mark can be provided
for each inner component underingredient listand NIP. The
inner packaging may voluntarily provide a Standard Mark
which would be based on Country of Origin of each inner
product. Standard Marks on outer or inner packaging must
always be compliant.

180ge -
6x30g) * .

¢ Multicomponent product (for examples salad kit or
cake mix)

Appropriate Standard Mark would need to be visible on
outer packaging. This would be based on Country of Origin
of the overall product. The inner packaging may voluntarily
provide a Standard Mark which would be based on Country
of Origin of each inner product. Standard Marks on outer or
inner packaging must always be compliant.

-NO- -NO-
ARTIFIGAL TIFICAL
‘LouRs wYouRS

0

(43

500gc
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Country of origin labelling conTinueD

DELUXE
GOURMET

GIFT BOX

BRAND LOGO

PANFOREST  ASTAUN  cARAvELSED Other possible scenarios conTINUED

DUKKAH EXTRAVIRGIN BALSAMIC
80g OLIVEOIL FINISHING
250mL

e Hamper / Giftbox

Appropriate Standard Mark would need to be visible on
outer packaging. This can be based on Country of Origin
of the overall product or each individual product (if clearly
indicated). The inner packaging may voluntarily provide a
Standard Mark which would be based on Country of Origin
of each inner product. Standard Marks on outer or inner
packaging must always be compliant.

E ‘

612gGIFT BOXCONTAINS:
80gRainforest Dukkah,

250mL Extra Virgin Olive Oil,
250l Caramelised Balsarmic
Finishing Vinegar

e Swing tag or booklet

The Standard Mark could be provided in a swing tag or
booklet provided it is visible to the consumer at time of
purchase and complies with all requirements.

i

=

R

1 SARGENTS ROAD

tratow xcisve b
product.

qualty specicatons|

MINCHINBURY NSW 2770
wwwaldi.com.au

Red onions

s
storefora ful efund

BRAN
ADI
toour
satfied
ALDI
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Country of origin labelling conTiNueD

Other possible scenarios conTINUED

e Claims about country of origin of ingredients

Claims can be made about the country of origin of an
ingredient outside of the Standard Mark. These should
appear as a claim or as part of romance text.

Claims about the country of origin of an ingredient can only
be made if the ingredient is always grown and produced in
that country, for example:

Made with Australian pork -allthe porkisAustralian pork.

Made with French champagne - champagne should
be made in France with all significant ingredients grown
in France.

Made with Belgian chocolate - chocolate should be
made from scratch in Belgium, not just tempered, moulded
or coated in Belgium.

Version10 October2023 6.20
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Traceability

ALDI products are required to be traceable as per Australian
Legislation and as such should contain lot identification
information. Lot identification for a food for sale means a
number or other information that identifies:

1. the premises where the food was prepared or packed
2.the lot of which the food is a part
3.ifapplicable, best before or used by date

This information shall be clear, legible and be different in
colour from the packaging or the colour of the product in
case of transparent packaging. This information may be on
the package, or if there is more than 1 layer of packaging on
the outer layer of the primary product. This information shall
not be covered by additional packaging layers, and note
displayed on areas of packaging that can be removed such as
the tear-off component of a tear-off bag.

For Primary produce (whole fruits and vegetables);

(1) BB date printing is not mandatory unless it is specified
in the relevant Quality Attribute Sheet (QAS) and / or is
required for traceability purposes as per the relevant ALDI
Brand Guideline.

(2) Marking year in BB date coding is not mandatory for
produce (i.e. 03-Nov is acceptable) where no date coding
IS required. Appropriate traceability requirements must be
implemented (e.g. batch code).

Version10 October2023 6.21
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Pregnancy warning labels

1. Pregnancy Warning Mark Clear space The requirements for pregnancy warning labels (1& 2) to be printed
”””””” Som T T T ¢ on packaging of alcoholic beverages were issued 31July 2020 with a

PREGNANCY WARNING : PREGNANCY WARNING w: 3yeartransition period. For products manufactured from 31July 2023:
Alcohol can cause lifelong ! Alcohol can cause lifelong |-
harm to your baby | harm to your baby | e Products that have more than 115% alcohol by volume and one

,,,,,,,,,,,,,,,,,,,,,, or more layer of packaging must display a Pregnancy Warning
Label on its outer packaging

e If the product consists of multiple individual units (3), each

2. Pregnancy Warning Pictogram individual unit must display a Pregnancy Warning Label

e Where products with individual units have an outer packaging,
a Pregnancy Warning Label is required to be applied to the outer
packaging as well. The only exception to this is if the Pregnancy
Warning Labels on the individual units are clearly visible and not
obscured by the outer packaging.

Label usage requirements

e Colours: The background must be white and the circle and the
strikethrough of the Pregnancy Warning Pictogram must be
red. The silhouette of the pregnant woman and the border of
the “PREGNANCY WARNING” mark shall be black

3. Product with multiple individual units and a shared outer packaging.

* Wording: The words “PREGNANCY WARNING" shall be present
in red, bolded, sans-serif typeface and capital letters. The
words “Alcohol can cause lifelong harm to your baby” shall be
present in black, sans-serif typeface and sentence case

e Display: The Pregnancy Warning Mark shall be displayed as
whole and without modification and surrounded by at least
3mm of clear space outside the border.

Version10 October2023 6.22
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Pregnancy warning labels conTiNnueD

1. Pregnancy Warning Mark The type of Pregnancy Warning Label to be used on alcoholic beverages
depends on the drinks’ size and layers of packaging. Requirements for
PREGNANCY WARNING Pregnancy Warning Labels to be applied on alcoholic beverages can be
Alcohol can cause lifelong found in the Food Standards Code, Standard 2.71: Labelling of alcoholic

harm to your baby beverages and food containing alcohol.

https://www.legislation.gov.au/Series/F2015L00469

2. Pregnancy Warning Pictogram

The size of the pictogram is to be at least 8 mm in diameter

Version10 October2023 6.23
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DrinkWise Logos
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7 - Outer Cartons

Objectives

This section provides an overview of the outer packaging
requirements for ALDI to help deliver outer cartons that are:

e Functional and protect the product

* Efficient and optimised for our shelves

 Quick and easy to merchandise

 Consistent in structural design

 Consistentin colour and print.

Deviationfromthesestandardswillresultinnon-conformance,
unless the deviation is approved prior to the delivery by the
relevant Buying Director.

Version10 October2023 VA
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Height

800mm shelf

SHELVING

Version10 October2023
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GOLDEN RULES CHECKLIST Carton structure

Structural considerations

No perforations (unless unavoidable)

Prior to commencing work on any outer carton design and
production the Buying Director must confirm the following:

No shrink wrap

* Single or Mixed Case

No tape

 Quantity of product

Removable lid (if required)  Orientation of product

* Merchandising position (lower / middle / upper shelf/

Good product visibility & accessibility registers / chillers / freezers)

SN NN NS

Stackable e Weight of total carton

 Cartonisstackable. Ensuring outer carton and lid are strong
enough to support stacked cartons for shelf display and
transportation of product from supplier to warehouse and
stores

e Chilled products require perforations, this may not be
applicable forall.

Ensure that a sample carton is provided at time of
submission.

Version10 October2023 73
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Sealing assembly & packing
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Lids
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7 - Outer Cartons

Minimum X Dimension 0.33mm

based on 100% scale GTIN panel requirement options
i el 2085 S It is not mandatory to print the GTIN on the Outer Carton. Whilst
e i e o the GTIN is not mandatory to be printed on the Outer Carton,

it is mandatory that a Display GTIN is created in Master Data.
Please check with the Buying Director if they wish to include
the GTIN in the artwork.

STICKER

At the discretion of the Buying Director, the Display GTIN and
Volume Statement can be printed on a label and adhered to
the lower right hand side of the right side panel of the shipper
or display case in accordance with GS1 standards. Below
are considerations that should be taken into account when
selecting the sticker method for containing the required on
the side panel.

0000000000000

CONSIDERATIONS:

1. Printer capabilities.

2. ldeal for mixed cases which may need flexibility for
changes.

3. lIdeal for cases of lighter colours that may make a GTIN
difficult to scan.

4. Minimum print size for successful scanability of GTIN.

5. Costimplications for additional printed element (sticker).

Barcodesare EAN-13100% and can be increased insize (up

t02009%0) if required by the printer to meet GS1standards.

7. Standard barcode height to be 25mm. Can be reduced to
22.85mm to be GS1compliant or a minimum of 16mm to be

within ALDI requirements.

Version10 October2023 7.6
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GTIN Print Application Options

In orderto ensure the GTIN application will be GSTcompliantin Australia
there are 2 print standards to select from. Ensure that the correct

OPTION 1. HIGH QUALITY PRINT STANDARD standard is selected for the print process being used on the printed

SHOWN BELOW @ 95% SCALE product.
IMPORTANT NOTE: It is the outer-most case component that must
STANDARD BARCODE @ containthe required content (Display GTIN and Volume Statement). The
- REHDEJ(éI;; ¥8 35 ;me. 0000000000000 1 0000000000000 éu;t)p_:ier is to Qbr;s?re that,:ased on thg en%ineering (|)f t:e case, tl’(]jeset
.85mm etails are visible for warehouse receiving. For example, if your produc
2 2 . . . . : . !
TO REMAIN GS1 COMPLIANT 4mm[___25mm ECU o is shipped in a tray and the lid covers the side panel, this required
ORTO MINIMUM 16mm TO — — — content should be included on the lid.
BE WITHIN ALDI REQUIREMENTS. — ) — — ) —
— % — — % — Option 1. High Quality
=== === The high quality option will typically be used for a high quality print
—_—— S — —_—— S — processsuch as Lithographicbut may alsoinclude other print processes
BARCODE QUIET ZONFS @—— e — —_—— = such as High Quality Flexographic.
AMENDED AS PER ALDI — —_ — — . X
SPECIFICATIONS 4mm[ S Considerations:
25x150¢g c = 1. Barcodes are EAN-13 100% and can be increased in size (up to
§ E = 200%) if required by the printer to meet GS1standards.
= 2. Preferred barcode orientation is “Ladder” but can be rotated to
RIGHT SIDE PANEL BACK PANEL “Gate” format if required to meet GS1standards.
3. Bearerbarsare not preferred however can be added if required by
the printer to meet GS1standards.
4. Barcodes may be truncated but no less than the minimum
ot ° barcode height requirements stipulated in the GS1 Australia
FONT STYLE: X DIMENSION FOR 100% SCALE EAN -13 Barcode Fact Sheet.
12PT HELVETICA BOLD CONDENSED EAN-13150.33mm . : : :
13PT LEADING 5. Barcodes must be positioned as stipulated in the following pages
to be GST compliant. Barcodes may be moved only on the proviso
printer confirms the barcodes will be GS1compliant.
Version10 October2023 77
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OPTION 2. LOW QUALITY PRINT STANDARD
SHOWN BELOW @ 73% SCALE

X DIMENSION FOR 200% SCALE
EAN-13150.66mm @

wwi/'Sy

10mm PRINT FREE (minimum distance to dieline)

(auIjIp 0} 3)URISIp WnWIUIW) F3Y4 [NIYd WL

ww/ gy

25mm

FONT STYLE
20PT HELVETICA BOLD CONDENSED @——— 5 X 150 g
20PT LEADING

10mm PRINT FREE (minimum distance to dieline)

UJLUZE

25mm

10mm PRINT FREE (minimum distance to dieline)

RIGHT SIDE PANEL
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7 - Outer Cartons

Printed code considerations - colour

SELECTING COLOURS

The best colour combination for a barcode is black bars with
a white background (quiet zones and spaces). If you need to

use other colours, follow these guidelines:
CONSIDERATIONS:
GS1 barcodes require dark colours for bars (black, dark
blue or dark green)

Avoid printing the bars in red or brown. Scanning lasers
use red light and these colours could be “invisible” to the

scanner’sred light
Print the bars in a single ink colour - avoid printing them
with four-colour process.

SELECTING COLOURS

e GSt1barcodesrequire light backgrounds for quiet zone and
spaces.

Version10 October2023
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7 - Outer Cartons

CONSUMER FACING PANEL

Product Title Centre
ALDI| Brand Name Lower Left

Volume Statement Lower Right

Outer case - full view
* Bottom panel may be flooded with colour or kept white

* If keeping the bottom of the case white, 15mm bleed from other panels should be
carried over to ensure white does not roll to the other panels
e The Display GTIN (if printed on the outer carton):
e Should be added to the right side and rear side of the case via a sticker or direct
print. The information should never be printed on the front of the outer case.
e GTIN must be minimum 100% scales and can increase to 200% to suit print
specifications
e Preferred GTIN orientation for GTIN Option 1is “Ladder” format but can be rotated

to “Gate” format to suit specifications. Preferred GTIN orientation for GTIN Option 2 is
either “Gate” or “Ladder” as determined by the print specification

ALDI BRAND ALDI BRAND
NAME NAME GTIN
D PRODUCT TITLE
VOLUME ‘ PRODUCT TITLE ‘ i ‘ ‘ ‘ | PRODUCT TITLE ‘ BN 5
STATEMENT ‘ (I
VOLUME STATEMENT
VOLUME
STATEMENT

Version10 October2023
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7 - Outer Cartons

Outer case - full view - continued

e The Volume Statement is not required on the Outer Carton when the statement on the
inner package is clearly visible through the Outer Carton. Volume Statements across

CONSUMER FACING PANEL product ranges/brands should be consistent, i.e., if some product range/brand Volume
Statements are not visible through the Outer Carton, then the Volume Statement must

Product Title Centre be retained on the Quter Carton across all products within that range/brand.

ALDI Brand Name Lower Left e The Volume Statement (if applicable) should be added to the right side and rear

volume Statement  Lower Right side of the case via a sticker or direct print. The information should never be printed

on the front of the outer case.
e Buying Directors remain responsible for legal compliance

ALDI BRAND ALDI BRAND
NAME NAME GTIN
+ PRODUCT TITLE b
VOLUME ‘ PRODUCT TITLE ‘ i | | i PRODUCT TITLE ‘ N 5
STATEMENT ! (I
VOLUME STATEMENT
VOLUME
STATEMENT
Version10 October2023 VAL
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Messaging

Product title Product title (sides only) ALDI Address
ALDI Brand Name ALDI Brand Name (sides only) Trade Mark Statement
Volume Statement* Volume Statement (sides only) Recycle Logo

GTIN (right hand and rear side
only - if printed on the outer
carton)

Version10 October 2023
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7 - Outer Cartons

Board grade & print quality

Board grade
 Durabilityforcartoncontents&merchandisingrequirements

 Flute options

e Lining options e.g. Double White lined or brown board

High Content of Recycled cardboard is preferred.

GOLDEN RULES CHECKLIST Print process

e Lithographic: Superior

V Board grade

Pre-Print: Premium

¢/ Printprocess * Flexographic: High Quality
* Digital Print: Lower Qualit
¢/ Targetproofs J Quality
e Post Print: Poor Quality.
¢/ Consistency Target proofs
e Supplier must provide printer's proof for final sign off
with Buying Director. These can be in the form of a soft proof
(i.e. PDF) or hard proof at Buying Director’s discretion.
Consistency
e Colour consistency is a vital part of ALDI merchandising.
A proof, if required, must be provided to ALDI for Buying
Director approval before proceeding to print.
Failure to comply may result in rejection of stock.
Version10 October2023 713
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7 - Outer Cartons

All Plain Cartons - Core Ambient & Freezer, Seasonal &
Special Buys

C Front

Right hand side
Rear side
Front and left hand side follow the same

layout, but don’t include the GTIN, Single
or Generic ID and CBIS Product Code

Version10 October2023
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Good pallet plan
with no overhang

X

Bad pallet plan with
overhang and
unstable stacking

X

Bad pallet plan not
optimised

7 - Outer Cartons

Palletisation - Legacy Regions
(i.e. Regions that have not deployed the new ALDI AHEAD systems)




7 - Outer Cartons

Palletisation - AHEAD Regions
(i.e. Regions that deployed the new ALDI AHEAD systems)
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7 - Outer Cartons

Palletisation coNTINUED

Version10 October2023




Bottom layers to
withstand load
without crushing

Mixed pallets are
then loaded and
shipped to store

Cases are manually picked from
the pallet at back of store and
merchandised

Version10 October2023

Transit duration during
distribution to ALDI DC

Cases are then manually
loaded onto a pallet and
mixed with other products

Cases are typically
stacked on top of each
other, with product being
picked from any case

Storage in ALDI DC
(especially chilled/frozen
products)

Cases are manually
picked from the pallet

Cases must be easy to
break down and fully
recyclable

Supply chain

7 - Outer Cartons
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7 - Outer Cartons

Summary

e Please note there are Category Specific Guidelines that
should also be taken into consideration. These need to be
discussed with the relevant Buying Director

e Ensurethatasamplecartonisprovidedattime ofsubmission

* Deviation from the agreed will result in non-conformance
and rejection, unless the deviation is approved prior to the
delivery by the relevant Buying Director.

Version10 October2023 719
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8 - Limited Time Only Guidelines

The purpose of these guidelines

Scope:

Applies to all Summer, Winter and Quarterly Seasonal Private Label lines

Where possible, applies to all Summer, Winter and Quarterly Seasonal
Branded lines which are bespoke to ALDI
Application

Does NOT apply to Summer, Winter and Quarterly Seasonal National
Brand lines

Does NOT apply to Easter and Christmas Seasonal Programme

Any exceptions to the above are to be reviewed individually by the
Managing Director - Buying

Version10 October 2023
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8 - Limited Time Only Guidelines

VISUAL ASSETS: ALDI LIMITED TIME ONLY Icons

Primary Icon (Preferred) Alternate Icons

Font
Gothic 821BT Condensed

Colours m

8.2

[ QUICK LINKS I CONTENTS I |l

Version10 October2023




8 - Limited Time Only Guidelines

Primary Pack

Application to primary pack - Option 1: Circular
(Preferred):

Application to primary pack - Option 2 (Alternate):

Version10 October2023




8 - Limited Time Only Guidelines

Application to Outer Carton

EXPRESSI LIMITED .
* EI’B}MUKH BARS .0 M

—— DELI STYLE ——

o LIMITED TIME
@i SLON COONED JEhd

FLAVOURED POTATO CHIPS 12x200¢

SN LIMITED TIME ONLY
CKSTOAN
@,LP* NE) B j—
Bl Q/’\) SLOW COOKED FI.DIE\LIIISITI‘I'HED POTATO CHIPS
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